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Item 7.01. Regulation FD Disclosure.

The purpose of this Current Report on Form 8-K is to disclose, for purposes of Regulation FD, certain information that will be included in an
investor presentation to be delivered by Revlon Consumer Products Corporation (“RCPC”), a wholly owned subsidiary of Revlon, Inc. (together with RCPC,
the “Company”), in connection with the pending merger of a wholly owned subsidiary of RCPC with Elizabeth Arden, Inc., as previously disclosed in the
Company’s Current Report on Form 8-K filed with the Securities and Exchange Commission on June 17, 2016. Presentation materials containing such
information (collectively, the “Materials™) are attached to this Current Report on Form 8-K as Exhibit 99.1 and are incorporated by reference herein in their
entirety.

The Materials contain non-GAAP financial measures. Please refer to the Appendix to the Materials for disclosures regarding those non-GAAP
financial measures, including reconciliations to the most directly comparable GAAP measures.

In accordance with General Instruction B.2 to the Form 8-K, the information under this Item 7.01 shall be deemed to be “furnished” to the SEC and
not be deemed to be “filed” with the SEC for purposes of Section 18 of the Securities Exchange Act of 1934, as amended, or otherwise subject to the
liabilities of that section.

Forward-Looking Statements

Certain of the statements contained in the Materials constitute “forward-looking statements” within the meaning of the Private Securities Litigation
Reform Act of 1995. Please see slides 2 and 3 of the Materials for information regarding such forward-looking statements, including meaningful cautionary
statements relating thereto.

Item 9.01. Financial Statements and Exhibits.
(d) Exhibits

Exhibit No. Description

99.1 Presentation Materials dated July 11, 2016
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Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by the undersigned
hereunto duly authorized.

REVLON, INC.

By: /s/ Michael T. Sheehan
Michael T. Sheehan
Senior Vice President, Deputy General Counsel and Secretary

Date: July 11, 2016
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Non-Reliance; Forward-looking Statements

Statements made in this presentation that are not historical facts, including statements about Revlon, Inc.'s (*Revlion” and together with its whally
owned operating subsidiary, Revlen Consumer Products Corporation (“Products Corporation” or “RCPC") being sometimes referred to as the
“Company”) and Elizabath Arden, Inc.'s (“Elizabeth Arden”) plans, projected financial results and liguidity, expected synergies, strategies, focus,
beliefs and expactations, are forward-looking and subject to the safe harbor provisions of the Private Securities Litigation Reform Act of 1995, Some
of the forward-looking staterments in this presentation can be identified by the use of forward-looking terms such as "believes " "expects,"
“projects," “forecasts,” “may,” "will," "estimates,” "should,"” “would,” "anticipates," "plans” or other comparable terms. Forward-looking statements
speak only as of the date they are made and, except for Revlon's and Elizabeth Arden’s ongoing obligations under the U.5. federal securities laws,
neither Revlen nor Elizabeth Arden undertakes any obligation to publicly update any forward-looking statement, whether to reflect actual results of
operations; changes in financial condition; changes in results of operations and liguidity, changes in genaral U.5. or international economic or
industry conditions; changes in estimates, expectations or assumptions; or other circumstances, conditions, developrments or events arising after
the date of this presentation. You should not rely on forward -looking statements az predictions of future events. Revion iz providing the financial
guidance in this presentation to provide investors with certain useful information to assist them with evaluating the acquisition. This information
should not be considered in isolation or as a substitute for Revlon's and Elizabeth Arden’s respective as reported financial results prepared in
accordance with US GAAP. This forward-looking information should be read in conjunction with Revlon's and Elizabeth Arden’s respective financial
statements and related footnotes filed with the SEC. Neither Revlon nor Elizabeth Arden expect to continue to provide financial guidance other than
in connection with the pending acquisition and disclaim any obligation to update such information, as noted above.

The forward-locking statements in this presentation include, without limitation, Revlon’s or Elizabeth Arden’s beliefs, expectations, guidance, focus
and/or plans regarding future events, including, without limitation the following: (i) Revion's and Elizabeth Arden’s plans to consummate the
acquisition, as well as the terms and conditions of the acquisition, and as to the timing thereof: (i) the expected strategic and financial benefits of
the acquisition, including, without limitation, the anticipated synergies and cost reductions; and (iii) the Company's guidance for 2018, including
that for 2016, on a standalone constant currency basis, without taking into account the pending acquisition, Revlon expects to generate net sales
between 52.0 billian and $2.1 billion, implying a high single-digit growth rate, and between 5400 million and 5420 million in Adjusted EBITDA; and
that for the twelve months ending December 31, 2016, the combined company would be expected to have annualized net sales of approximately
%3 billion and, assurning full realization of approximately 5140 million of expected multi-year synergies and cost reductions, Adjusted EBITDA of
approximately 5560 million; and that by the end of 2016 combined company Met Debt/Adjusted EBITDA is expected to be 4, 2x. Actual results may
differ materially from such forward-looking statements for a number of reasons, including as a result of the risks described and other itermns Revion’s
or Elizabeth Arden’s filings with the SEC, including Revlon's and Elizabeth Arden's respective Annual Reports on Form 10-K, Quarterly Reports on
Form 10-0 and Current Reports on Form 8<K filed with the 5EC during 2015 and 2016 (which may be viewed on the SEC's website at

http:/ fwww.sec.gov or on Revlon, Inc.'s website at http:/fwww.revloninc.com or on Elizabeth Arden’s website at
http://ecorporate.elizabetharden.com, as applicable).
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Non-Reliance; Forward-looking Statements

(cont’d)

Other important factors could also cause Revlon's and/for Elizabeth Arden’s actual results to differ materially from those indicated by expected
results, including, without limitation, risks and uncertainties relating to: (i} the acquisition not being timely completed, if completed at all; {ii)
Revlon's or the Elizabeth Arden’s respective businesses experiencing disruptions due to transaction-related uncertainty or other factors making it
more difficult to maintain relationships with employees, business partners or governmental entities: (iii) the parties being unable to successfully
implement integration strategies or realize the anticipated benefits of the acquisition, including the possibility that the expected synergies and cost
reductions from the acquisition will not be realized or will not be realized within the axpected time period; and/for (iv) difficulties with, delays in ar
the inability to achieve the Company’s net sales and Adjusted EBITDA guidance for 2016, such as due to, among other things, unanticipated
cireumstances, trands or events affecting the Company's financial performance, including decreased consumer spending in response to weak
economic conditions or weakness in the consumption of beauty-related products; lower than expected acceptance of the Cormpany’'s new products;
adverse changes in foreign currency exchange rates; decreased sales of the Company’s products as a result of increased competitive activities by
the Company's competitors; and/or decreased performance by third party suppliers. Factors other than those referred to above could also cause
Revlon's or Elizabeth Arden’s results to differ materially from expected results.

While the information included herein is believed to be reliable, Revlon and Elizabeth Arden do not make any representations or warranties,
expressed or implied, as to the accuracy or completeness of such infermation contained herein or made available, orally or in writing, in connection
with the transaction, and nothing contained herein is, or shall be relied upon as, a promise or representation, whether as to the past or to the
future. This presentation does not purport to contain all of the information that may be required to evaluate the transaction and any recipient
hereof should conduct its own independent analysis of the transaction and the data contained or referred to herein. Except as expressly set forth
herein, information regarding Elizabeth Arden has been supplied by Elizabeth Arden and its representatives and has not been prepared or
confirmed by Revlen or its management. Additionally, the business and financial information and materials and any other statement or disclosure
an, or made available through, the Company's website, Elizabeth Arden’s website or other websites referred to herein shall not be incorporated by
referance herein unless specifically identified as such.
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Transaction

Overview




Executive Summary

B OnJune 16, 2016, Revlon and Elizabeth Arden announced a definitive agreement under which Revlon will acquire all of the
outstanding shares of Elizabeth Arden for $14.00 per share in cash, representing an enterprise value for Elizabeth Arden of
approximately S870 million

- Elizabeth Arden is a global prestige beauty products company with an extensive portfolio of fragrance, skin care and
cosmetic brands, including the iconic Elizabeth Arden brand

- The acquisition is expected to strengthen and expand Revlon's brand portfolio across more diversified channels and
enhance scale in key geographies, particularly Asia

B Forthe LTM 3/31/2016 period, Revlon generated Net Sales and Adjusted EBITDA of $1,915 million and $371 million,
respectively

- Pro forma for the transaction, the combined business will have LTM 3/31/2016 Net Sales and Adjusted EBITDA of
$2,878 million and 5517 million M), respectively

= For the 12 months ending December 31, 2016, the combined business would be expected to have annualized Net Sales
and Adjusted EBITDA of approximately 53 billion and approximately 5560 million 12, respectively

B The transaction is expected to close by the end of 2016

Maote: Adjusted EBITOA is 3 non-GAAF fanancial measure that & reconcibed Bo its miost directly comparable GAAP measure in the Appendoe. EBITDR i defined differently under ROPC's existing oned it agrosemapant and under
RCPC's ewisting indenbure.
(1} Inchuides approssmatety 5140 million of expected multi-pear synergies and cost reductions. e “Basks of Presemation” for more information.
(2} See5-Kfiled on une 17, 2006 for additional infosmation. B




Management Presenters

Fabian T. Garcia

Revion President & Chief Executive Officer
Previous Experience:

B Colgate-Palmolive: Chief Operating Officer

B Procter & Gamble: 16 years in various positions
B Chanel: President of Asia Pacific

Gianni Pieraccioni
Revilon EVP & Chief Operating Officer

Previeus Experience:
Revlon: Global President of Consumer Division

B Alitalia: Chief Commercial Officer & EVP

B 3 Italian luxury companies (Sector, Binda and
Averna): WW Managing Director

B Procter & Gamble, PepsiCo and Johnson &
Johnson: 22 years in various positions

Siobhan Anderson

-'. Revlon SVP & Chief Accounting Officer,
Corporate Controller and Treasurer
Previous Experience:

B Revlon: Vice President, Financial Reporting and
Analysis and prior as Director of External
Reporting

B NASDAQOME: Director of External Reporting

Juan R. Figuereo
Revlon EVP & Chief Financial Officer

Previous Experience:

NIl Heldings: Chief Financial Officer & EVP

Newell Rubbermaid: Chief Financial Officer & EVP
Cott Corporation: Chief Finandial Officer & EVP
Walmart: Vice President, M&A

PepsiCo/Frito Lay — Vice President and Managing
Director in various roles

Ravier Garijo

Revian EVP & Operations & Chief Supply
Chain Officer

Previgus Experience;

Reckitt Benckiser: Vice President, North
America Supply and Household

Unilever: Direct of Supply Chain for Hair & AP/
Dea (10 years In various positions)




Strong Management Team with

Relevant Experience

Fabian Garcia Juan Figuereo

Gianni Pieraccioni

Xavier Garijo

Siobhan Anderson

(CEQ)

MA K FACTOR X

(CFO)

7] (Fitolay)
Hills Good fus!
Sala B Increase of organic sales B Launch of new products
5 for Hill's Pet Mutrition and mega plant as MD of
Turnaround Business at an average of Frito-Lay Dominican
4.6% (2013-2015) Republic

NewellRubbermaid

Cott

®m Cost reduction while as CFO

:‘P COLGATE-PALMOLIVE

W 2012 Cost Restructure

" (approximately $365- of Newell Rubbermaid [Dec.
Reductions £435mm annual savings) 2009-Sept. 2012
® Operating margin improwved
by 540bps while at Cott (Q2
2007-0:3 2009)
nex
Walmart
Acquisition B 2012 Sanex acquisition in B Acquisitions in China,
Integration Europe ($940mm Brazil, Central America as
purchase price, $260mm VP of MEA (2003-2007)
sales)

(Co0)

BINDA

(C50)

i
REVLON ¥ Reckitt

Allitalia

- THE
COLOMER

GROUF

BINDA

®m Integration of Colomer L]

Group (335mm of
annualized synergies and
cost reductions achieved)

B Integration of Binda's

acquisition of Geneva
Watch in 2007 (5192mm
revenue)

COLOMER

Benckiser

COGS, distribution and
other indirect purchasing
savings (2013-2015)

THE

(-1 2- 10

Integration of Colomer
Group (535mm of
annualized synergies and
corst reductions achieved)

(CAD [ Treasurer)

- THE
COLOMER

-+ Nasdaq

® Integration of Calomer
Group (335mm of
annualized synergies and
cost reductions achieved)

B Participated in NASDAG
OMKX merger
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Investment Highlights

Large, Strong, Diversified Beauty Competitor

5 Iconic Brand Portfolio and Expanded Scale
“&7 Across Categories and Channels

. Integration and Execution Track Record:
o
¥ The Colomer Group

FlizabethArden ) Strong Cash Flow Generation and Demonstrated Ability to
s ; | . o
NEW YORK " De-Lever Post-Acquisition

Strong Management Team with Relevant Experience

Strong Momentum in Revlon Business, Continued Stability in Core Elizabeth Arden Brands
and Highly Achievable Synergies and Cost Reductions to Support Deleveraging

10




. Large, Strong, Diversified Beauty Competitor

REVION Elizabeth \.;'w(lf;n Corrbirid

Category Mix (% of LTM 3/31/16 Net Sales)

Fragrance Skin Carg Mail
4% 1% SkimCare 6%
7%

Beauty Care

15%
Beauty Care

10%

Color Co

EASkin Care
19%

+ Licensed
EAFragrances a CES

Fragrance
8%

Geographic Mix (% of LTM 3/31/16 Net Sales)

Latin Americ Latin Amaerica Latin Amarica
7% 3% 5%

Asia Pacific
16%

Asia Pacific

Asla Pacific
12%

10%

+

LTM 3/31/16 Met Sales: 51,915mm LTM 3/31/16 Met Sales: $963mm Pro Forma LTM Net Sales: 52,878mm

Seurce: Management and compasy filings.
Mote: Nomh America includes US, Canacs and Puerto Rico, Color cosmetics exchides Tragrance. Beauty care inchides: AP/ Deo,, beauty 1o0ls and other brands. Elizabeth Arden net sales represent Adiusted net sakes. 11

S reconcikation in Appendix for additianal detail, Chaats may Hiol 508m 10 1005 du [ rosndeng,




. Iconic Brand Portfolio and

Expanded Scale Across Categories and Channels

m Sells products in over 130 countries m Sells products in over 120 countries B Expands and strengthens portfolio across
m Channels include: B Channels include: more diversified channels:

- Maszs - Mass - Ma SS_

- Specialty retailers - Prestige - Prestige

= Travel retail

- Salons - Travel retail i ’
- Specialty retailers
= E-commerce = Specialty retailers —  E-COmmance
= Others = E-commerce - Department stores
B Currently little presence in prestige = Department stores - Salons
outlets and duty-free / travel retail - Spas - Spas
locations - Others Others
LTM 3/31/16 Net Sales: $1,915mm LTM 3/31/16 Adjusted Net Sales: $963mm
Color Cosmetics and Nail {523) Elizabeth Arden (40%)
' ﬁ v Enhan I
REVLON ALMAY. ' piisabeth Arden CERAMIDE anced Scale
% T SINFULCOLORS' prevage
Eight Hour® " .
g Hair Care (28%) Creain’ I RlizahaibAnken v Enhanced Category Mix
'g ohe INTERCOSMD Non-Elizabeth Arden Fragrances [60%)
=2 .
. O BRITNEY SPEARS" . v" Enhanced Channel Penetration
ol REWVLLW REWVLO™
-] COLORSILK, iDL -
o ]Dh n varvatos* Elrisking. ﬁ,,,,[,,,
= (k4] Lo . u
Beeuty Cers i P 120°)  ETFarD, v Expanded Geographic Footprint
i REVION (fole  4f Cuwve @ - A
Mitchum == WILDFOX -—
Source:  Company flings.
[§1] Ehizabeth Arden has annownced the acquisition of the Christina Aguiléra licersed fragrance, which s expected to close by the end of Oy OF 2016,
[F]] Beauty Care & Fragrance includes beauty toals, men's grooming, anti-perspirants and ather.
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. The Beauty Industry is Large and Has

Consistently Grown Over Time

Global Beauty Industry () Global Beauty Industry by Region

[& in billions)
% of 2015 Retail Sales
Other 2!
Latin T
America
14%
Asia
Pacific

%

Morth
America
17%
Europe
26%

Morth
America Europe Other &

2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015
Recession Period

2.6% 1.9% 8.8%

Sources Euromonitor.

Pobe: Chars may nod sum te 100% due 1o munding.

(1} Bty industry size represents total retall sales by brand as defened by the following Euromondor categories: Mass Skin Care, Mass Hair, Salen Hair, Mass Color Cosmetics {inchiding Mass Mail], Mass Deodorant, Fackal Skin Care and
Fragrance. Data based on 2005 UES fwed exchange rate.

(2} Inchides Middke East, Africa and Australasia. 13




. Presence in Fragrance and Skincare is Key

to Growing Within Beauty

Acquisition Will Better Position the Company in the Largest and Fastest Growing Categories

2010 - 2015 2015 - 2020
CAGR ¥ CAGR 1Y)
(%) (%)

Beauty and Personal Care 2015 Consumption
Categories (Sbn)

Global Beauty Industry (2

Source: Euromonior,

Mobte:  Hadrcare inchedes hair codor, Faclal skincare inchedes face masks, faclal cleansers, faclal mostusizers, lip case, anti-agers, Toners and acne treatments,

(1} Data based on 2015 USS fxed exchange rate.

(2} Besuty ndustry sioe represents total retall sales h-.lhrandagﬂp{mdwmemmng Eurgmonsos categories: bass Skin Care, Mass Halr, Salon Halr, Mass Color Eounotlﬁl:lnrhnﬁig Mass Mall], Mass Deodarant, Fackl 14
Skin Care and Fragrance. Sub-categories do not sum to tofal global beawty industry due to inclhusion of bass Skin Care.




. Integration and Execution Track Record:

The Colomer Group

B Revlon has a proven track record of successful integration and execution, as shown by the
integration of The Colomer Group

B The Elizabeth Arden integration will be executed by key members of the management team that
led the integration of Colomer

B Successful integration is driven by extensive diligence and a conservative, deliberate approach to
acquisitions

Case Study: Integration of The Colomer Group, acquired by Revlon in October 2013

(8 in millions) Realized Synergies and Cost Reductions

B Prior to closing TCG, Revlon identified were ~40% Greater than Initially Identified

$25 million of estimated synergies and cost
reductions

— Final plan identified $35 million of
synergies and cost reductions, which
were fully realized by the end of 2015

B Integration plan was initiated in January
2014, which involved consolidation of
offices and back office support, executing
supply chain efficiencies, reducing
redundant headcount and forming a
local/global management structure

Identified Realized




. Strong Cash Flow Generation

Pro Forma Adjustf.fd EBITDA (!ncl. Synergies) Optimal Free Cash Flow Profile
Less Capital Expenditures

{8 in millians)

5517 [5207)
B Strong free cash flow generation enabling

significant debt repayment ability
5140

B Proven ability to grow Adjusted EBITDA and
obtain operating leverage

B Minimal net working capital requirements
due to efficient inventory management and
buying scale

B Capital expenditures have consistently been
below 3% of net sales (excluding purchase of
permanent displays)

T T

_ m B Revlon's purchase of permanent displays
LTM 3/31/16 PF Adj. EBITDA (LM 3/31/16 Capex) LTh 3/31116

(incl. Synergies) PF Ad]. EBITDA Less Capex have remained consistent over time
{incl. Synergies)

W Revion WEA Synergies E.‘:peam

Peote: Adjusted EBITDA B a non-GAAP financisl messure that i reconclied to its maost directly comparable GARAF meawsne in the Appendix. EBITDW & defined differently under BCPC's existing oredit agresment and under BOPC's existing
indenture. See "Bads of Presentation™ for more information. Pro foema s used as defined under Article 11 of Begulation 5-X, phus additional synengies.

Source: Company flings.

(1} inchudet S43mm of Bivlon purchise of permanent displeg.

16




. Demonstrated Ability To De-Lever
Post-Acquisition

Revlon's Track Record of Deleveraging (Net Debt / Adj. EBITDA)

2013- 2014 2015
Calemer
Close

2008 2009 2010 2011 2012

W Met Leverage (excl. unrealized synergies)

Source: Cormpany Flings. See “Baie of Presentation™ for more infarmation.
i1} Based on FY 2013 PF Ad]. EBITDA.




Revlon Business

Update




Revlon Business Overview

T T T T T R

REVLON - Y o
RN COlORSILK. |~ REVION CND®2 REVION (REW
ALMAY LONGUERAS Fragrance INTERCOSMO £ =2

Key
Brands

(ol Zinyat
SINFULCOLORS® = ﬁd« .
ap " I dhe dfi
ol 0 i )
- GATINEAL m — "

B Includes cosmetics, hair color and hair care, beauty tools, B Includes hair color, hair care, hair treatment, nail
anti-perspirant deodorants, fragrances and skincare polishes, nail enhancements, shampoos, conditioners
products and styling products

®m Sells products primarily through large volume retailers, ®  Sells products through prefessional hair and nail salons
chain drug and food stores, chemist shops, hypermarkets, and professional salon distributors

general merchandise stores, the Internet/e-commerce,
television shopping, department stores, one-stop shopping
beauty retailers, specialty cosmetic stores and perfumeries

B Froducts are available in approximately 130 countries
globally

™ B LTM 3/31/16 Met Sales: B LTM 3/31/16 Met Sales:
3/31/16 51,411mm S472mm
Financial - LTM 3/31/16 Segment - LTM 3/31/16 Segment
Data 1) Profit: $356mm Profit: $100mm

Total LTM 3/31/16 Net Sales of 51,915 Million

Source:  Company filings. 19
1} Exchudes Crber segment. Chams represent Met Sale.




Revlon Historical Financial Performance

Met Sales

{$ in millions)

Adjusted EBITDA

2015 CAGR: 9.2%
51,941 51,914

2011 2012 2013 04 2015 2011 2012 2013 014 2015
Adjusted EBITDA as % of Net Sales
[ 200 21.3% 19.0% 18.8% 196% |
Capital Expenditures and Purchase of Perman Displays Free Cash Flow

5122

5112 5113

s101 <96

2011 2012 2013 2014 2015 2011 2012 2013 FLIGE:) 2015
B Capital Expenditures B Purchase of Permanent Displays
Total Capex and Purchase of Permanent Displays as % of Net Sales
[capex  10% 1.5% 1.9% 2.9% 5% |
[Displays 3.1% 3.1% 3.0% 2.3% 25% |

Source: Company filings,
Mote:  Adjusted EBITOWN and free cash flow are non-GAAR financial measures; see definitions and reconciliations to most directly comparable GAAP financial measunes in the Appende. EBITDA i defined differently under 20
RCPC's pubsting oredit agresment and under RCPC's excisting indenture. Sew "Bass of Prisentation® for more information,




Revion Q1 2016 Financial Performance

Met Sales

4 in millions)

5454

5439

Q11s a1'1e

Commentary
B Consumer segment XFX net sales growth of 2.5% driven by
higher net sales of Revlon ColorSilk hair color, Cutex nail
praducts and SinfulColors colar cosmetics, as well as
higher net sales of Mitchum anti-perspirant deodorant
products due to new product innovation

B Professional segment XFX net sales growth of 2.7% driven
by higher net sales of American Crew men's greoming
products and Creme of Nature multi-cultural hair products,
partially offset by lower net sales of CND nail products

Sourge: Company flngs and managemint,

Adjusted EBITDA

571

Q1'15 Q1'16
[35 of Net Sales  16.2% 14.9% |
Commentary

B Gross profit was impacted by unfavorable product mix,
foreign currency fluctuations and promotional allowances,
slightly offset by favorable volume

B Adjusted EBITDA margin was affected by foreign currency
transaction within cost of sales as well as upfront costs
associated with innovations, offset slightly by a decrease in
brand support expenses in the Consumer segment

= Excluding impact of transactional FX, Q1’16
Adjusted EBITDA improved vs, Q1'15

Mote:  Adpsted EBITOA E 4 non-GAAP financial meatre; see defintion and recondliations to moedt directly comparablie GAAR finandial measures in the Appendic. EBITDA & defined differently under ROPC™S credit agreement and

under BCPC'S exiting indenture. See “Bask of Prisentation” for more information.
1 Represents XEX net sale,

21




Product
Innowvation

Efficiency
Program

International
Expansion

Market Share
Trends

Focused on creating fewer, bigger and better product innovations across Revlen's brands that are relevant, unique and
impactful

= Additionally focused on organic growth opportunities within existing brand portfolio and among existing retailers,
and pursuing opportunities to expand geographic presence

Revlon Color Cosmetics: new mascara line, new Ultra HD Matte Lipcolor line, ColorStay Foundation and Concealer 2-in-1,
new men's beauty tools line

Revlon Haircare: new line of Buttercream Vivid Colors

Mitchum: clinical gel and dry spray aerosol line

Initiated restructuring activities in September 2015 to reduce general and administrative expenses within the Consumer
and Professional segments (expected to be completed by 2017)

Revlon expects to achieve cost reductions of ~39 million in 2016 and annualized cost reductions of ~510 = 15 millian
thereafter

High single digit Consumer segment net sales growth in international markets (Q1 2016 +7.5% vs. Q1 2015, on XFX basis)

Strong consumer segment net sales growth in all geographies, with especially strong performance with distributors and
inArgentina and Japan 'V

Resumed market share growth in 2015 and 2016 behind the “Love Is On” campaign

Grew market shares in focus categories, including:
-  Eye make-up share increased to 4.1% for period ending May 21, 2016 vs. 2.5% year-ago 12
- Mascara share increased to 9,2% for peried ending May 21, 2016 vs. 5.5% year-ago 14

Revlon overall market share in color cosmetics increased from 10.0% in 2014 to 10.8% as of May 2016 I

(1] Forthe period LT8R 373116 v LT 3731115
[# AL Hieken. Excludes departmaent stores .1rd-':p-r\:|.1hvirt.1lh~n. Periods represent year-to-date.




Elizabeth Arden

Opportunity




Compelling Strategic Acquisition

REVION —|— Elizabeth Arden

HNEW YOREK

Revlon’s acquisition of Elizabeth Arden will create a $3bn Global Beauty competitor

B The global beauty industry is large and has been growing consistently

B The combined Revlon and Elizabeth Arden company will be more competitive in beauty
because it will have:

— @Greater scale

— Expanded presence in all key Beauty categories

— Diversified presence in channels and geographies

B The combination will be highly synergistic with expected cost reductions of ~$140mm

29




Elizabeth Arden Business Overview

Elizabeth Arden Mon-Elizabeth Arden Fragrances

% I I".li-’.||n'|l| 'I.n|c-r1
Elizabeth Arden PRO
P revd q P Ei,l:(!;':.l;ur' CERAM'DE

B Cosmetic products include lipsticks, mascaras, foundations,
eye shadows and face powders; offered in a wide array of
shades and colors

B Skin care products include moisturizers, creams, lotions and
cleansers through the iconic Elizabeth Arden brands; core
products include Visible Difference, Ceramide, PREVAGE®,
Eight Hour Cream and Elizabeth Arden PRO

B Also includes Elizabeth Arden fragrance products

B Sold internationally and in the U.5., primarily In prestige
department and specialty stores, perfumeries and trave|
retailers

LT
3/31/16

Sales
Mix

LTM 3/31/16 Adjusted Net Sales: $385mm

BRITNEY SPEARS”

@iﬁlflmﬂﬁl‘i‘dl’d g

john varvatos

Cuve wuﬁox ‘-:“ﬁ%:l {%"

Ly P

B Broad array of preducts including perfume, cologne, eau
de toilette, eau de parfum, body spray and gift sets

B Also sells bath and body products to complement the
fragrance lines, such as soaps, deadarants, body lations,
gels, creams and dusting powders

B Sold worldwide, primarily to department stores, mass
retailers, perfumeries, boutiques, distributors and travel
retailers

LTM 3/31/16 Adjusted Met Sales: 5578mm

Total LTM 3/31/16 Adjusted Net Sales of 5963 Million

Seuice Management and compasy filings.
Fate: Net ales figures reflect ERzabeth Arden™s Adjistid net salss, Adjusted net saled B 5 non-GAAP linancial messune: see dafinition and recondliations to most directly comparable GRAP Financial medkunss i the Appends,
[1} Elizab=eqh Aurden has announced the acquisition of the Christina Aguilera Beensed fragrance, which i expected 1o clese CY 03 2006,
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Elizabeth Arden Business Transformation
Strategy To Date

Fragrances

Cost
Optimization

Business Transformation Initiatives Completed

v

v

Rebalanced portfolio away from celebrity fragrances through cost optimization and rationalization by
strategically exiting certain brands

Accelerated growth behind key pillar fragrances within portfolio = including Juicy Couture (incl.
successful Viva la Juicy Rosé launch), John Varvatos, Elizabeth Taylor and Curve

Underwent rebranding and repositioning of Elizabeth Arden brand

Driving growth via successful implementation of improvement plans and focus on innovation and
better execution capability

Continued impactful product innovation (incl. successful ALWAYS RED launch and SUPERSTART) and
expansion of Prestige distribution

Optimized level of retail inventory in both mass and prestige channels

Reduced cost structure by simplifying and streamlining organization and also rationalized SKU
complexity

Improved distribution in international markets by exiting unprofitable distributor relationships
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EA Fragrance Market Share in the U.S. Has

Stabilized

5.0% -
Core Fragrance Brands Showing
Increased Stability
400 -

//’\ Curve U
ER

Elizabeth Taylor
2.0% 4

--__‘---_‘-‘—-'-_'-I—__

Juicy Couture
L Red Door
Britney Spears
D.m T T T T
Q1'12 113 Q1'14 a1'ls al'le

Sources AL Nieken, Excludes departmeent stores and specialty refailers.
(1} Curve lunched *Curve Spoet™ in C¥ 00" 1% generating a short-feamn spie in market share. In compasisan, market share in O4'1% increased to 3.1% from 3 8% in 04714, 2.-'




Elizabeth Arden Top Line Showing
Improvement

Net Sales Growth by Reported Geographies & Segments
Q1'15 Q215 Q3'15 Q4'15 Q1'16

: 1
North America (10.9%) (12.8%) 12% (9.8%); 1.0%)
International 0.6% 15.2% 5.4% 5.4%: 7.5%!
|
________________________________________________ L
(EABrand ______93% _7.0% __56% __10%, 5 Lo}
Fragrances (16.5%) (6.5%) 1.1% (7. E%}l 2.7%
Total (6.0%) (0.7%) 2.8% (4.6%); _3.8%!
North America International
Increased advertising spend and improvements in execution and B Improved international go-to-market capability and distribution
distribution quality
= Mew China distribution strategy especially in the e-
B Changes to leadership and organizational structure has brought cammerce channel driving
greater expertise to the region - Entered joint ventures in the Middle East and Southeast
Asian countries
B Improved product develapment process resulting in better B Skin care products have performed well in international regions
innovation and product launches B Greater China and Korea has also seen strong performance

B Restructuring of international leadership teams and re-launching

products
Elizabeth Arden Brand Fragrances
Increased scale through launch of new praduct offerings including Strong momentum of key designer fragrances, Juicy Couture and
skincare technologies, such as SUPERSTART Skin Renewal Booster Jlohn Varvatos, through new launches, innovation and international
growth

W Stronger overall skincare sales internationally, particularly in Europe

L : ] ki ill X i
and Asia, including Greater China and Korea due to expansion Focus on key pillar fragrances; young celebrity fragrances represent

enly 4-5% of Adjusted net sales
¥ Launchof enhanced social media campaign to drive global demand B Structuring license terms to efficiently manage life cycles of all
Source: Elizabeth Arden pubbc earnings releases and oither public filngs, Quarters cormespand 1o calendar quariers. fragrances and retain S.IJEDESEfu| t”ands

Mote:  Growth rates represent Adjusied net sales growih over the samse quarter prios year on a constant currency barsks, Adpsted net sales b5 a non-GAAR finandial measure; see defindion and reconciliations
o most dinectly comparable GAAP financial measures in the Appendic
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Brand Portfolio Strategy Producing Results

% Revenue Growth (Constant Currency)

3 FY ¥YTD FY
Company Segment 20144 SR — e LW Commentary

Elizabeth Arden Brand r> B ¥TD Elizabeth Arden brand is up 4%,
""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""" and up 5% in North America for the

 Total Elizabeth Arden Brand (9%) [756) a% [ quarter in constant currency (7%
increase in international)
Fragrance B Stabilization of fragrance business -
increased 1% in North America and
Designer {133) {2%) 10% 10% in international for the quarter on
U i - S 3 constant currency basls
Heritage [19%) (14%) {1%) .
> - John Varvatos up 30% YTD Q3
Distributed 24% (10%) {59) driven by innovation roll out &
strength in Asia
Total Fragrances (excl. Young Celebrity) (10%) (10%) 0% '— - Juicy Couture increased 5% YTD
1) Q3 with Viva Rosé launch
Total Elizabeth Arden [excl. Young Celebrity) (9%) (9%&) 2%
. | | i i - i
Young Celebrity (31%) (52%) (25%) Continued exit of under-performing
young calebrity brands
Total Elizabeth Arden (incl. Young Celebrity) (12%) (13%) 0%

B Growth in international = FY Q3 2016
Germany up 82%, UK up 33%, France
up 27%, Korea up 87% and Middle East
up 71%

Source: Company data.

Mote: Based on lune 30 fiscal year end. Mot sakes figures reflect Eliabeth frden's Adjusted net sales. Adpsted net sakes B a non-GAAP financial measure; sew definition and reconciliations o
most directly comparable GAAP financial measures in the Appendbc.

1)  Estemated on a constant currency basls.
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Synergy and Cost

Reduction Overview




Overview of Synergy and Cost Reduction

Diligence Process

Management has extensively analyzed the synergy and cost reduction
opportunity and the timetable for implementation

B Diligence was led by Revlen's Chief Accounting Officer / Treasurer
= Revlon developed a highly detailed and achievable analytical roadmap to achieve the synergies and cost
reductions

= Team of ~12 across multiple functions, including Finance, IT, HR and Legal, spent approximately 2 months
analyzing Elizabeth Arden’s SG&A costs

SGEA Synergies = Identified headcount reduction opportunities within duplicative departments, functions and countries, while
and Cost leveraging best-in-class talent from both organizations

Reductions 1 Built a headcount reduction roadmap based en current census data also corroborated by rigorous analysis
For headeount and severance-related costs, Revlon management reviewed all key change of contral and
severance policy documents

- Analyzed non-employee costs and eliminated redundant operating costs, or identified costs that could be

reduced through leveraging scale

= Analyzed lease agreements and assumed space reductions and consolidations globally

Diligence was led by Revlon’s Chief Supply Chain Officer

= Team of ~12 supply chain and operations finance leaders spent approximately 2 months analyzing Elizabeth
Arden’s sourcing and procurement netwaork and contracts

=  Worked collaboratively with Elizabeth Arden supply chain head to understand their process and cost structure

COGS Synergies — Analyzed the feasibility of in-sourcing Elizabeth Arden’s production velume into Revion's existing manufacturing

platform and the timetable in which this could be done; this analysis gives confidence in Revlan's ability to in-
source strategic portions of Elizabeth Arden’s manufacturing, which would represent a majority of their volume

and Cost
Reductions

—  Also analyzed overlap within commeon direct spend categories, which yielded meaningful potential benefits
arising fram enhanced purchasing scale and a consolidated and simplified supplier netwark

- Analyzed procurement pricing and identified capabilities to leverage purchasing scale within material spend,
media spend and G&A costs
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Synergy and Cost Reduction Overview

Direct and

SG&A

~40% of Total

o W oo

Cost reductions from consolidating duplicative headcount
and costs, integrating management structures and sharing
best practices

Cost savings driven by sourcing savings in media

Leverage scale and procurement in direct and indirect spend

Estimated savings from the majority of Elizabeth Arden
valume being in-sourced into Revlon manufacturing
network, in-sourcing andfor integration of EA Distribution
netwark, procurement scale and improved indirect spend
management

Total Synergies
and Cost ~$140 Million
Reductions

Approximately 35% of total synergies and costs reductions
are headcount-related, leveraging best-in-class talent from
both arganizations

Actions related to 5106 million of synergies and cost
reductions will be implemented within 12 months of close
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Synergy and Cost Reduction Detail

Summary of Indirect SG&A Synergy and Cost Reduction Summary of COGS Synergy and Cost Reduction

B Includes rationalization of duplicative
Martgting Overheads headeount, while maintaining talent from
both erganizations

B Includes benefit of in-sourcing the majority of
Elizabeth Arden volume and leveraging scale to

B Salesforce rationalization in overlapping negatiste hetter procurement terms

channels or geographies, while maintaining sl = Excess production capacity of minimal
talent frem both organizations and volume required to achieve goal of in-
Manufacturing sourcing production
= ldentified products include eau de toilette,
boedy wash, body lotion, skin care, vials,
color cosmetics, body mist and body spray

B Footprint conselidation across various
locations

B Reduction of headcount in duplicative
functions, while maintaining talent from both
arganizations B Includes benefits of restructured and

consolidated distribution netwark

Overview of Structural Changes
B Includes IT, T&E, public company costs and

ather savings B Structural changes in:

B Elimination of duplicative professional
services

Professional Services

- Supply chain organization under unified leadership structure

Supply, demand planning, sales and operations planning
PrOcCesses

Summary of Direct SG&A Synergy and Cost Reduction

B Includes:
= Advertising (television, print, digital and production costs)
= Collateral promaotional material

= Portfolio tail rationalization and value analysis

= Supply chain network flexibility and responsiveness to better
manage demand volatility leading to improved service and

— Direct selling inventory turns
= Display / windows
= Leverage more competitive Revlon formulations to improve
= Samples . . ;
product performance and/or enable fast in-sourcing at optimal
= Testers
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Capex and One-time Costs to Achieve
Expected Synergies and Cost Reductions

Capital Expenditures to Achieve Synergies and Strengthen

One-Time Costs to Achieve Synergies

B One-time costs to achieve headcount
rationalization

B One-time IT costs to implement required

systerns and infrastructure
Rent and
Other (IT) B One-time costs associated with consolidating

footprint and relocating employees

Total Costs to
Realize ~560 Million over 4 years

Synergies

Total Capital

Combined Business

B 5G&A capex consists of investments in
technology implementation / hardware

B Supply Chain capex consisting of investments
in tooling, distribution and building expansion

Supply Chain

~570 Million over 3 years

Investments
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Conclusion

Large, Strong, Diversified Beauty Competitor

5 Iconic Brand Portfolio and Expanded Scale
“&7 Across Categories and Channels

#%) 'ntegration and Execution Track Record:
& The Colomer Group

FlizabethArden o Strong Cash Flow Generation and Demonstrated Ability to
NEW YORK 7 De-Lever Post-Acquisition

Strong Management Team with Relevant Experience

Strong Momentum in Revlon Business, Continued Stability in Core Elizabeth Arden Brands
and Highly Achievable Synergies and Cost Reductions to Support Deleveraging
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Basis of Presentation

Revlon is a public holding company with no business operations of its own, Revion's only material asset is all of the outstanding capital stock of ROPC, through which Revion
conducts all of its business operations, Revlon's net income,(loss) has historically consisted of the net income/{loss) of RCPC and includes certain expenses related to being a public
halding company. This presentation reflects Revon's and Elizabeth Arden’s finandal results unless otherwise noted, The financial data contained herein are both audited and
unaudited and have been prepared from Revlon's and Elizabeth Arden's internal and external reporting information, which is prepared in accordance with U%. generally accepted
accounting principles [“GAAP” ), unless otherwise noted. This presentation includes references to Revion's and Elizabeth Arden’s Adjusted EBITDA and free cash flow. Revion's
Adjusted EBITDA and free cash flow are non-GAAP financial measures that are reconciled to their most directly comparable GAAP measures in the accompanying financial tables in
this Appendix. Revlon's Adjusted EBITDA is defined as income from continuing operations befare interest, taxes, depreciation, amortization, gains/losses on foreign currency
fluctuations, gains/losses on the early extinguishment of debt and miscellaneous expenses (the foregoing being the “EBITDA Exclusions”). To reflect the impact of nen-cash stock
compensation expense and certain other non-operating items that are not directly attributable to Revlon Consumer Products Corporation together with Revlen’s (the “Company”}
underlying operating performance (the “Non-Operating Items”), the Company presents Revlon's Adjusted EBITDA to exclude these Non-Operating tems and to exclude the impact
of certain unusual items impacting the comparability of the Company®s period-over-period results as seen through the eyes of management (the “Unusual Items”). The tables
presented in the Appendix identify the Non-Operating and Unusual tems excluded in the presentation of Revlon’s and Elizabeth Arden's Adjusted EBITDA for all periods. Revion's
free cash flow is defined as net cash provided by operating activities, less capital expenditures for property, plant and equipment, plus proceeds from the sale of certain assets. Free
cash flow excludes proceeds on sale of discontinued eperations, Free cash flow does not represent the residual cash flow available for discretionary expenditures, as it excludes
certain expenditures such as mandatory debt service requirements, which for the Company are significant.

The Company excludes the EBITDA Exclusions, Non-Operating Items and Unusual Hems, as applicable, in calculating Revlon's Adjusted EBITDA because the Company's management
believes that some of these items may not occur in certain periods, the amounts recognized can vary significantly from period to period and these items do not facilitate an
understanding of the Company's underlying operating performance. The Company's management utilizes Adjusted EBITDA and free cash flow as operating performance measures
(i conjunction with other GAAP and non-GAAP measures) as an integral part of its reporting and planning processes and to, among other things -- (i) monitor and evaluate the
performance of the Company®s business operations, financial performance and overall liquidity; (i) facilitate management's internal com parisons of the Company's historical
operating performance of its business operations; (iii) facilitate management’s external comparisons of the results of its overall business to the historical operating performance of
other companies that may have different capital structures and debt levels; (iv) review and assess the operating performance of the Company's management team and, together
with other operational objectives, as a measure in evaluating employee compensation and bonuses; (v) analyze and evaluate financial and strategic planning decisions regarding
future operating investments; and [vi} plan for and prepare future annual operating budgets and determine appropriate levels of operating investments. The Company's
management believes that Revlon's Adjusted EBITDA and free cash flow are useful to third parties to provide them with disclosures of the Company's operating results on the same
basis as that used by the Company's management. Additionally, the Company's management believes that Revlon®s Adjusted EBITDA provides useful information to third parties
about the performance of the Company's overall business because such measures eliminate the effects of unusual or other infrequent charges that are not directly attributable to
the Company's underlying operating performance. Additionally, the Company's management believes that providing these non-GAAP measures enhances the comparability for
imvestars in assessing the Company’'s finandal reporting. The Company's management believes that Revion's free cash flow is useful for investors because it provides them with an
important perspective on the cash available for debt repayment and other strategic measures, after making necessary capital investments in property and equipment to support
the Company’s ongoing business operations, and provides them with the same measures that management uses as the basis for making resource allocation decisions. Accordingly,
the Company believes that the presentation of Revien's Adjusted EBITDA and free cash flow, when used in conjunction with GAAP financial measures, are useful financial analysis
measures, that are used by the Company's management, as described above, and therefore can assist third parties in assessing the Company's financial condition, operating
performance and underlying strength. Revlien's Adjusted EBITDA and free cash flow should not be considered in isolation or as a substitute for their respective most directly
comparable as reported measures prepared in accordance with GAAP, such as net incomefloss or net cash provided by (used in} o perating activities. Other companies may define
such non-GAAP measures differently, Also, while EBITDA is defined differently than Revion's Adjusted EBITDA, excluding certain nen-recurring items, for RCPC's credit agreement,
certain financial covenants in its borrowing arrangements are tied to similar measures. These non-GAAP financial measures, as well as the other information in this presentation,
should be read in conjunction with the Company's and Elizabeth Arden’s financial statements and related footnotes contained in documents filed with the U5, Securities and
Exchange Commission (the “SEC”).
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Basis of Presentation (cont’d)

Net Debt is defined as total amounts cutstanding under third party long-term debt arrangements, less cash and cash equivalents.

Elizabeth Arden's [sometimes referred to as "EA” or “Arden”™) Adjusted EBITDA is defined as net income attributable te Elizabeth Arden common shareholders, plus the provision for
income taxes (or net loss attributable to Elizabeth Arden common shareholders, less the benefit from income taxes, or plus the provision for income taxes), plus interest expense,
plus depreciation and amaortization, plus net income (or net |oss) attributable to non-controlling interast, plus accretion and dividends on EA's preferred stock. EA's Adjusted EBITDA
should not be considered as an alternative to: (i) income [loss) from operations or net income (loss) attributable to Elizabeth Arden comman shareholders (as determined in
accordance with GAAP) as a measure of EA"s operating performance; or (i) net cash provided by (used in) operating activities (as determined in accordance with GAAP) as a
measure of EA's ability to meet its cash needs, EA believes that its Adjusted EBITDA is a measure commonly reported and widely used by interested parties as a measure of a
company's operating performance and debt servicing ability because it assists in comparing performance on a consistent basis without regard to capital structure, depreciation and
amortization, preferred stock accretion or dividends or non-operating factors (such as historical cost). Accordingly, as a result of EA's capital structure, EA believes that EA's
Adjusted EBITDA is a relevant measure. This information has been disclosed in this presentation to permit a more complete comparative analysis of EA's operating performance and
of EA's debt servicing ability, EA's Adjusted EBITDA may not, however, be comparable in all instances to other similar types of measures. EA’s Adjusted EBITDA excludes EA's 2014
Performance Improvement Plan, its 2006 Business Transformation Program and other non-recurring costs, EA's Adjusted EBITDA, excluding these items, is being provided for
comparability purposes because EA believes that it is meaningful to interested parties to understand EA's Adjusted EBITDA performance on a consistent basis without regard to the
effect of charges related to EA"s 2014 Performance Improvement Plan, its 2016 Business Transformation Program and other non-recurring costs. Elizabeth Arden presents Adjusted
met sales in its quarterly earnings releases, which are available on weew secgov, Adjusted net sales is a non-GAAP financial measure and should be read in conjunction with Elizabeth
Arden’s financial statements and related footnotes filed with the SEC. Adjusted net sales are adjusted for returns and markdowns under Elizabeth Arden's 2014 Performance
Improvement Plan, EA's Adjusted Net Sales and Adjusted EBITDA should be read in conjunction with EA's financial statements and related footnotes contained in the documents
that EA files with the SEC.

‘Where items are referred to in this presentation as "pro ferma®” or “on a pro forma basis,” such items give effect to the Transaction on a pro forma basis, induding both (i)
adjustments that are permitted to be made in connection with an acquisition of a business under Article 11 of Regulation 5-X and (i) additional adjustments, such as net cost
reductions and synergies that the Company believes in good faith can be achieved but that are not permitted to be made in connection with an acquisition of a business under
Article 11 of Regulation 5-X. Furthermore, the Company’s abllity to achieve net cost reductions and synergies as described in this presentation is subject to a number of factors,
many of which are not in the Company’s control. See “Non-Reliance”.

Throughout this presentation, “A” indicates amounts actually achieved for completed reporting periods; “PF* indicates amounts that are pro forma for the Transaction; “LTM”
indicates amounts represented on a last twelve months basis; “CAGR” refers to the compaund annual growth rate; “B” indicates amounts derived from the Company’s internal
management budget for 2016; “E* indicates amounts estimated by the Company's management; and “F” and “P" indicate amounts derived from the Company’s internal
management forecasts and projections, respectively, “B,” “E,” “F,” and “P” are forward looking, Note: Rounding may cause immaterial differences,
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Revlon, Inc. — Income Statement

Year Ended December 31, m_ N o N a1 |
1% in milions) 2011 2012 2013 M4 015 March 2016 March 2016 March 2015

Met sales 51,3475 51.396.4 514947 51,5410 51,914.3 %1,915.4 54356 385
% Y-o-¥ growth 31.5% 7ok 29.9% {14%) 03%
Cost of sales A8LE 493.8 5.1 6683 Bb7.8 6794 153.9 142.3
Gross prafit SHE6.3 L0026 5406 512727 41, 246.5 51,2360 SIE5.7 52952
% margin .35 o.6% 63.5% B5.6% B5. 1% B4.5% a5.0% 67.5%
Selling, general and administrative expenses G602 B35 TILY 1,008.5 1,002.5 10003 248.1 2493
Acquisition and integration costs - - 25.4 6.4 8.0 7.3 05 12
Restructuring charges and other, net - 205 35 213 05 113 13 05
Gonodwill irmpal rment charge - - - - a7 ar - -
Total operating expanses, a0 03,1 TeLE 1,037.2 1,080.7 1.030.6 2459 2510
Operating income 5206.1 5199.5 5185.0 5235.5 52158 S206.4 535.8 545.2
Interest expense g49 74,1 738 B4 LER 843 1.0 0.0
Interest expense - preferred stock dividends 6.4 B.5 5.0 - - - - -
Amartization of debt issuance costs 2.3 g3 52 25 57 o8 15 14
Less on early extinguishment of debt 112 - 297 0 - - - -
Faraign currency (gains) losses, net 47 28 3.7 5.0 157 [3.8) [3.4) 159
Miiscell aneous, net 16 09 10 12 [1E] 0.7 03 =
Other expenses, net: 1141 o456 1184 izl 1051 g7.2 9.4 373
Incarme from continuing operations before incorme taxes 5920 5104.9 ST0L6 5117.4 S110.7 5119.2 5164 7.9
Provision for income taxes 36.8 43.7 460 ne 514 485 58 87
Incarne from continuing operations, net of taes 55.2 61.2 246 396 59.3 o7 1006 [[i}:
[Loss) income from discontinued operations, net of taxes (1.8} {10.1) 130.4) 13 [ER] (Fay ] 0.4 101}
Met income (lass) 553.4 5511 55.8) 5409 556.1 SBE.0 5110 [S0.9)
Sournce: SEC filings. 39

Sew “Basis of Presentation” for more informagion.




Revlon, Inc. — Cash Flow Statement

| Riivear | LTM | o |
(% in mikans) 2011 2012 2013 2014 2015 March 2015 March 2006 [l March 2015 |

Caih Flows From Operating Activities:

Netincome [lods) 55R4 5511 [55.8) 409 §56.1 5680 s110 (505
Adjustinems b e condle mel inosae o)
Depreciakon and amodtization B0E [ L] .7 MG 59 256
Foreign cunnency |lesses from Vieneieela ne-measure mer 59 255 143 165
s on of debt discourt r L] 21 L5 14 o4 03
Stock-based compens: n amortization 19 a3 0.2 55 22 1

Gaodwill impairment chaqgs = - -
Prosiseon for deferred income taies 134 84 08 B4.3

17 57
Loss on early extinguishment of deby 1.3 = .7 2.0 - - -
Amis on of debt issuance costs | L3 5.2 5.5 LB 15 L4
Insurance proceeds for property, plant and equipment (13.1}
Gain {lo33) on sale of SEFERin aiLey - a4 (2.9} (21 [%2) a2 (309
Pensicn and cther post-retirement cost {income] 52 a0 [0.2) [5.3) jk ] {03 (OuE)
Charge in fiie1d snd liabilities:
[Increase | decrease i trade recoivables {123) (47) 40.1 (5.5} (40.7) {331)
[Irnerease] decrease in inventores 36 [4.4) 10.2 9.2 (311} {23.9)
[Increase] decrease in prepaid expenses and other current assers [1F [25) 1.5 15.2 (17.0) {14.8) (18.1)
[Decrease ] increase in acoounts payable 50 a5 15.0 02 i0 {138) 183
Irereass |decresie) in socneed expinies and sther curret liabilities il 473 [16.7) [22.2] [1ra) {52E) (23745
Fension and other post-retirement plan confdri bs s {321.5) (=08} [18.5) (19.04 [{17.5) {1.5) (2.5)
Purchases of peemansnt displays [41.3) [43.2) (44.5) (45.3) [43.2) {105) (1.7
Orher, net [EX1] 12z} (1.5} 11 a5 {0E) (3.5)
Net canh provided by sperating adivities TBR0 S04 51233 FTECT) $155.1 SHE [S10.4] (5256
Cath Flows Fram Investing Acthvitios:
Capital expenditures [5129) (52049 (528.6] (555.5] (548.3) (550.4] 157.4) (55.3)
Business acquisitions, net of cash acquired (F30) (663} (627.8) (41.7) [37.5) (4.2)
Insurance proceeds for propedy, plant and equipment - - 131 - -- -- - -
Proceeds from the sale of cortain assets [} [:F} a7 14 B2 L] o4 LE
Net cash used in investing activities (£ [586.3] [S633.4] L] [3a3.8] B 157.0) 137.9)
Cadh Flawi From Finanding Activities;
Met increase {decrease) in short-term borrowings and owerdraft L ) h3 [56.3) [54.7) 2230 107 [510E)
s iy Amanded Routated Senior dinated Tarm - - - [58.4) - an -
Repayments under the dcquisition Term Loan = = - (.00 [18.5) {1%4)
Prepayments gr the 20311 Term Loan {115} {11.5)
Rty e M) Tewrn Loarn (raan = B
Barrcravings wnder the 3001 Tenm Loan R0
Barreraings el Aeqistiticn Tenm Logrn - . BEE.3
Proceeds from the issuance of the 5 75% Senior Notes 500.0
Repayment of the 9.75% Se ¢ Secured Notes - - (330,04
Rty uniles the 2001 Teemn Lean {40 [84) (113409
Redemption of Prefemed Stock [48E]
Payment of linanding costs {43 (4] [48.8] [1.8) - - -
Oeher financing activities 11.4) (13 [2.6) (3.2 [3.7h (5.4 {04
Nt cah [used in) provided by finsndng sctivities [57.51 [£3.4] b9.0 {275.1) [ESENT] [(F1E]] [536.4]
EMact of exchangs rate chanpes on cash and cash agquivalents {355 oz (5.1} [15.6) (7.8) 11 11
Het increase in sh and cash equivalents G250 G148 31278 5312 2516 [526.0) [5144.7)
Cazh snd cash equivBlents ot beginning of pe 576.7 5101.7 5116.3 S244.1 5275.3 5326.9 53369
Cazh and cash equivalents atend of perlod 51017 51163 [EITR] 52753 £336.9 53009 S1E2
Sournce: SEC filings. 40

Sew “Basis of Presentation” for more informagion.




EA — Income Statement

[ vewmetumenw, B i voa: | voa
(5 v i) Wi wm  wp wu  we [rcn 205 |

Met sales 51,1755 51,2383 51,3445 51,0643 59701 5349,5 a7l 57956

& Yeo-¥ growh 53 B6% [13.4%) [ B (2. 7%}
Cost o goods sold:

Cost of sales 614.1 G24.0 a3 G865 G147 586.5 4319 360.1

Depreciation related to oost of goods sold 51 53 B4 T T B3 45 5g

Tatal costs of pocds sald 6192 -} 7157 [=: SR E21.4 592.8 4364 4566.1

Gross profit £556.3 SEALD S620.8 5468.7 S48 53567 53377 53¥6

& margin 2.3 9.5 45.5% Lk 15 5% A7 428% 41,45

45410 4850 5173 488.2 a5T.0 4421 EETA E-h R

a7 28.8 i 444 AnE ar3 s ) i1l

4787 5138 556.8 534.2 3378 4794 364.2 A12.6

5716 54953 5720 [564,5) (30685, 1) 13022, 7) [426.5) (533,00

ZL5 Z18 243 258 29.6 29,5 224 2.5

Debt extinguishment charges 65 -- - - o2 - - 0.2

Cther expense, net 9 218 243 258 29.9 2.5 224 1.8

[Less] Income before income taxes L1 5735 G477 [580.4) 1521500 15152, 1) (%489} (5115 8}

Pravision for Intome taes a6 161 b9 56.8 B3 B2 L4 16

et (loss) income 54140 557.4 540.7 (5247.2) 5225.3) {5158.3) (450.3) (51173}

Sournce: SEC filings. 41

Sew “Basis of Presentation” for more information.




EA — Cash Flow Statement

Cari® Flow From Ope i ng Actiities:

=10 =07 [5147.7] [51%.3) 151525 5503 (51173 (563} 1556.9) 5347
o I S
Depreciation ard smonization Xa ELS | 460 Skl 435 416 .1 no 7 1ra 121
s L el e 1S b5 410 =L} 415 419
Amartkration of wnior note offering and crecit facility costs 13 12 14 15 LB LB LI n4 o4 a3
n ol wnior not (LR 1] (181 [[=F 1] 0.3 0 -
il shane rd armarc 49 51 56 S8 5.2 53 af 1o 14 16
Debi extingusshare nt charges BS 2 [+ [ 1]
Delerred income taces 1 e L1 51 30 55 2] foap 02 14 22
Change n assets and Kabilities, net of acquisitions.
Decreane {increase] bn acoounis receivable 483 78 49.0 A BLZ
irveniories an? Lok 431 m3 555
prepast £xpene. an setd in2 ar 22 o) (141}
116 irs (121} 11.3) {1r3
brcrease (dedreade ) in other payabdes and soorued & xperdes (261 61 108 171 bl {v0g)
Deher [oBl L (P31 ne [15] o2
W1 cash previded by (used] in operating athites. $8E1 [s3e0] £54.0 [SER.6) L1055 1450 sl.-l&!l
Cash Floar From isveding Acthities:
Additions 10 progsy dnd g {535.6) (524.1) {580.5) (586.6] (5239 3135 533) (57.3) 1511.9)
Acquisition of businesses, inmangibles and other assets {129 {1251) 21 =1 3 {105 - 123} -
Cash recewved from consolidatson of variable erterest entity 06 ol al oo . -
Keet cash used indsvesting acthities {339.5) 51533 [44E6] [451.1) [430.1) (52350 [519.1 iny | [53.3) [55.5) [re)|
Casih Flerani Friom Finsnc ng Act e ic
Pay s A% Of SROR-LEm Sabt {5500 302 1512 |50.8] £ 211 535 5592 15154y (5229 (587.8) (51363
Proceeds leom long-tenm debi 0 1068
ismance of prefermed siock and warranis, net of s - a0 - - er Y] - (K]
(LY - - - - - - - - - -
{1xH] [L91] - - L)
Proceeds leom the exercse of sio0k options W04 56 1 14
Prooeeds feom the issuance of common stock under the employes wock 18 kd Il 11
[18.1] L% i L [{E]] il -
Finarcing lees paid (3 m [ [=k-] L] 119§
Paymants under capiial lease cbligaticns o [L31] (-31] 0.0 o (1)
woeas tam ben are-baved sward: 17 - - o)
et cash [eed ] provided by Msandisg activities R2E5] 368 |55.E] (53500 503 3503 3150 | =48 |¥50.7) [5134.5]
ENiect ol dxchanips rale dhanges on Lsh and dink edualint 2 (18] .7 [£%1] =83 Lo 0T 1.4} (L]
L3k 0¥ 516 [151:8] [(550T) {5500 3355 Si72 L4x3 1513
260 580 501 563 01.E &1 E53 6.1 563 BLT
‘Cash and coh sgaivalents o end of perod S58.9 5581 551.7 586.1 5411 411 SOLE 5633 5985 p L]
Sournce: SEC filings. 42

Sew “Basis of Presentation” for more informagion.




Revlon, Inc. — Adjusted EBITDA Reconciliation

Full Year | o |

Reconcliation to Net |noome:

et Incame b 5305 51 5 [T 41 5 % 5 &8 5 1m 5 (1
terest Expense 91 B ™ - -5} 24 21 20
Loss fincome ) from Discontinued Operations 2 10 30 i1} 3 3 o 1]
Amcetization of Debt Issuance Costs 5 5 -] - a 6 2 1
Fareign Cunrency Losses (Gains), Nt g 3 4 u 16 {4) (3 16
Loss on Early Extinguishmaent of Debt 11 X 2
Miscellaneous, Net 2 1 1 1 a i i 0
Provision far Income Taxes EY al a6 T3 51 49 B 9
Deprecation and Armaortization 3] E5 77 103 103 103 26 26
EBITDA - Resdon, Inc. 5 ] W55 ME & X § 319 ] 310 5 62 H n

Add back cerfain non-aperafing dems;
Hon-cash stock compensation expense 4 Q

Q

Restructuring and related charges b £ i | 12 1
]
3

™
n
o
w
e

Aeguitition and integration eoees - - i

(]
[T

nyentory purchase acoounting adjustments =
Pension lump sim settliement aotounting - - - - | 21
Mon-cash imipalrment change 10 10
Deferred consideration for CB8 Acquisition 3 3
nsurande gain related to the 2001 fire in Venezuela |38}
Aerrusl for Veneiuels fire desn-up B
Sharsholder [ftigation recoveried [changes) ] 12}

Add back certain pnusiagl tems
Venemela Adjusted EBITDA §7l
nventory ohselesoenoe reserve [E]]
Gain on ale of certain non-core profesiional Brands {3} [3)
Ececutive management changes 1 1 |

Afjusted ERITON, exduding cbrtain non-operating snd unusual iters. 5 P 8 5 B 5 I & & 7l & 68 5 7

Sournce: SEC filings and Campany data. 43
Sew “Basis of Presentation” for more informagion.




EA — Adjusted Net Sales and Adjusted EBITDA

Reconciliation

Fiscal Yeear Ended June 30, [ om |
(5in mons) Wi wn mn o Juronoss | warchauis || wiarcn 200 [ arch 2055 | whorch 2036 ) W 015 |

MetSales - EA ¥ L1763 LI3E 5 L35 5 Llsd 5 a71 5 950 5 T 5 796 5 152 5 152
Adjustments 11 - - - 9 i 13 - 15 - (o}
Adjusted Net Salas 5 L1176 % 1LI38 & 135 & 1174 & 999 5 963 5 T 5 Bll 5 192 5 131

Reconciliation to Net Income:

Met[Loss) Income 3 a5 LT 41 5 (145) % (245} % (159 % (51} % (138} 5 (= 5 (35}
Provision for Income Taxes 9 1B K L1 B B 1 r 1 1

Interest Ecpense, net Fil a2 24 i 3 Pl Fr ) 3 L L
Oepreciation and Amoetization 0 # 5 g2 44 4= 2 £ 10 12
Het Income [Loss) Attributable to Noncontrolling Interest {1} 11} 12} 12} 11} a [1i]]
#ccretion and divide nds on preferred stock F] 3 k] ] 1 1

EBITDA - EA ] i 5 129 % 118 5 {12 § (141} % (v % L] % (56) % (1) % (15}

Add Back cartain Ron-reciiring fem:
HNan-recurring and ather codts ! 7 7 k] [24] 141 BES 17 73 2 a

Addjusted EBITDA, exduding certain non-recurring ibems & 8 § 136 § 157 & L a5 [ F I 17 & [ {16}

Semiroe: SEC filings.

S “Basis Of Presenty
(1] Adprstr
(2] Mo

 for Fore infermatian
i requaners and markdowns wnder BA'S J014 Performance Improvement Plan
ather costs inchudes EA's 2004 Perfamance improvensent Plan, its 2006 Business Trasslormation Program and other non-recunming costs, 44




Revlon, Inc. — Free Cash Flow Reconciliation

{5 fn milians)

Reconciliation to Net Cash Provided by Operating Activities

timg Activities

Cash Provided by [Used in) Dpe

Lirss Capitad Expenditures
Plus Proceeds from the Sale of Certain Assets
Plus Insuranee Proceeds for Praperty, Plant and Equip

Free Cash Flow

Source: SEC filings and Company data.
Saw "Basks of Presentation” for mare informatsoen,

Full Year LTh | a1 |
2014 2015 | March 2016 [ March 2005 |

2012 2013
5 B& e 5 1733 5 17 5 155 5 ™ -] [ L (25}
14] (21 129 |56 (48) (s0) m 15}
o 1 4 3 B 5 o 2
13
H T B 5 12 % 12z 5 113 5 33 5 {109 5 (9]

45




RCPC - Revlon, Inc. EBITDA Reconciliation

| 0000000 eavew 000000OW uwwm N o § @ |
2011 2012 013 14 015 March 2016l tarch 2015 _Jil Wtarch 2015 |

EBITDA, RCPC 5 T 5 45 L =3 5 333 5 o4 5 65 s 75
Revlon, ne General and Administrative Expenses (7l (11} (0] (15] (4] 114] {4} {4}
Shareholder litigation recoveries (charges) (5] 2 .

EBITOA - Rewlon, Inc. 5 F1 T F ) w65 33 5 39 5 3 5 62 5 71

Add back certain non aperaling dems:

Mon-tath shock coemge imation sxpenis 2 i i) [ 5 [ 2 2
Restrucuring and related changes - bl 5 il 1z 12 1 1
Acquisition and integration costs = - 5 B ] 7 1 1
Inventory purchase sccounting adjustments 8 3 1 ) 1

Pension lump sum settlement acoounting i | 21

Hon-cash impairment change 10 10

Deferred consideration for CBB Aoquisition 3 3

nsurance gain related ta the 2001 fire in Venazuela - - [3E] - - -

Accrual for Venezuela fire dean-up - - 8 - - -

Shareholder litigation recoveries (changes) = ] 2] = = =

Add back certein unuswal lems:

Venemwela Adjusted EBITDA 7

nventony obialesosnon et [k}

Gain on sale of certain non-core professional brands = = = = 3] = = {3}
Executive management changes = = = o = 1 1 =
Adjusted EBITDA, sududing certaln non-opsrating and unusual items g e 5 Fi 5 IEE 5 Ev iy & Ersl 5 (5] g 71

Sousrcie: SEC Filings and Company data,
a6

See “Hass of Presentation” far mane mlemation,




