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Item 7.01. Regulation FD Disclosure.

The purpose of this Current Report on Form 8-K is to disclose, for purposes of Regulation FD, certain information that will be included in an investor presentation to be delivered by Revlon, Inc.
(“Revlon”), the direct parent company of Revlon Consumer Products Corporation (“RCPC” and together with Revlon, the “Company”) at an investor conference scheduled to be held on
November 30, 2016. Presentation materials containing such information (collectively, the “Materials™) are attached to this Current Report on Form 8-K as Exhibit 99.1 and are incorporated by

reference herein in their entirety.

The Materials contain non-GAAP financial measures. Please refer to the Appendix to the Materials for disclosures regarding those non-GAAP financial measures, including reconciliations to the
most directly comparable GAAP measures.

In accordance with General Instruction B.2 to the Form 8-K, the information under this Item 7.01 shall be deemed to be “furnished” to the SEC and not be deemed to be “filed” with the SEC for
purposes of Section 18 of the Securities Exchange Act of 1934, as amended, or otherwise subject to the liabilities of that section.

Forward-Looking Statements

Certain of the statements contained in the Materials constitute “forward-looking statements” within the meaning of the Private Securities Litigation Reform Act of 1995. Please see the Materials
for information regarding such forward-looking statements, including meaningful cautionary statements relating thereto.

Item 9.01. Financial Statements and Exhibits.
(d)  Exhibits
Exhibit No. Description

99.1 Presentation Materials dated November 30, 2016
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Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by the undersigned hereunto duly authorized.

REVLON, INC.

By: /s/ Michael T. Sheehan
Michael T. Sheehan
Senior Vice President, Deputy General Counsel and Secretary
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Non-Reliance; Forward-Looking Statements REVION

Statements made in this presentation that are not historical facts, including statements about Revlon, Inc.'s (“Revlon” and together with its wholly
owned operating subsidiaries, Revlon Consumer Products Corporation (“Products Corporation” or “RCPC") and Elizabeth Arden, Inc. (“Elizabeth
Arden”), among others, being sometimes referred to as the “Company”} plans, projected financial results and liquidity, expected synergies,
strategies, focus, beliefs and expectations, are forward-looking and subject to the safe harbor provisions of the Private Securities Litigation Reform
Act of 1995. Some of the forward-looking statements in this presentation can be identified by the use of forward-looking terms such as "believes,”
"expects,”" “projects,” “forecasts,” “may,” "will," "estimates," "should,” “would,” "anticipates,”" "plans" or other comparable terms. Forward-looking
statements speak only as of the date they are made and, except for the Company’s ongoing obligations under the U.S. federal securities laws, the
Company does not undertake any obligation to publicly update any forward-looking statement, whether to reflect actual results of operations;
changes in financial condition; changes in results of operations and liquidity; changes in general U.S. or international economic or industry
conditions; changes in estimates, expectations or assumptions; or other circumstances, conditions, developments or events arising after the date of
this presentation. You should not rely on forward-looking statements as predictions of future events. This forward-looking information should not be
considered in isolation or as a substitute for the Company's as reported financial results prepared in accordance with US GAAP and should be read in
conjunction with Revlon’s financial statements and related footnotes filed with the SEC. The forward-looking statements in this presentation include,
without limitation, the Company's beliefs, expectations, guidance, focus and/or plans regarding future events, including, without limitation, the
following: (i} the expected strategic and financial benefits of the Company’'s September 2016 acquisition of Elizabeth Arden, including, without
limitation, the Company's expectations that while it is completing its integration planning and fine-tuning synergy estimates, the Company has
confirmed its ability to deliver at least $140 million in multi-year synergies and cost reductions and that actions related to $106 million of synergies
and cost reductions will be implemented within 12 months of close; (ii) the Company’s belief that it has strong momentum in the Revlon and
Elizabeth Arden businesses and highly achievable synergies and cost reductions; (iii) the Company’s belief that its strong free cash flow generation
will enable significant debt repayment capability; (iv) Revlon’s growth strategy, namely: (a) to build a foundation for sustainable growth that
outpaces the industry by focusing on fast growing beauty segments and strategic categories, continuing to diversify our channels, especially direct to
consumer, and accelerating our expansion in Asia; (b} harnessing the power of our iconic brand portfolio to delight consumers wherever and
however they shop for beauty, including advancing our digital and multi-channel capabilities, while ensuring that we continue to win in traditional
mass, prestige and salon channels around the world; and (c} developing a cost structure that delivers world class profitability and allow us to
continue to invest in our brands; and (v) the Company’s belief that the Elizabeth Arden acquisition presents meaningful revenue synergies, including:
(a) Elizabeth Arden providing a growth platform for Revlon in key territories where Revlon has a limited presence (e.g., China, Korea, etc.) and vice
versa; (b) the Elizabeth Arden fragrance platform providing meaningful scale to Revlon's existing fragrance business; (c) there being a spa and
professional hair care opportunity to drive sales of both Elizabeth Arden and Revlon; and (d) there being greater scale providing the ability to
increase Revlon sales and customer relevance in certain channels/customers (eg., Walmart, Ulta, Watsons, etc.) and to accelerate time to shelf and
innovation pace through in-sourcing (manufacturing and R&D) and cross fertilization.

mon non




Non-Reliance; Forward-Looking Statements (cont’'d) RE\/|ON

Actual results may differ materially from such forward-looking statements for a number of reasons, including as a result of the disclosures and risks
described in Revlon's filings with the SEC, including Revlon’s Annual Report on Form 10-K, Quarterly Reports on Form 10-Q and Current Reports on
Form 8-K filed with the SEC during 2016 (which may be viewed on the SEC's website at http://www.sec.gov or on Revlon, Inc.s website at
http://www.revloninc.com, as applicable). Other important factors could also cause the Company's actual results to differ materially from those
indicated by these forward-looking statements, including, without limitation, risks and uncertainties relating to: (i) the Company being unable to
successfully implement its integration strategies or realize the anticipated benefits of its acquisition of Elizabeth Arden, including the possibility that
the expected synergies and cost reductions from the acquisition will not be realized, in whole or in part, or will not be realized within the expected
time period; (ii) difficulties with, delays in or the inability to maintain strong momentum in the Revlon and/or Elizabeth Arden business, achieve its
synergies and cost reductions in whole or in part, and/or realize on its ability to de-lever post-acquisition, such as due to those circumstances
described in clause (i} above and/or clause (iii} below and/or changes in the Company’s results of operations, financial condition, liquidity, sources
and uses of liquidity, general U.S. and/or international economic or industry conditions; (iii) less than anticipated free cash flow, such as due to lower
than expected operating revenues, less than anticipated cash generated by the Company's domestic operations and/or or higher than expected
operating expenses, sales returns, working capital expenses, permanent wall display costs, capital expenditures, debt service payments, cash tax
payments, cash pension plan contributions, other post-retirement benefit plan contributions and/or net periodic benefit costs for the Company's
pension and other post-retirement benefit plans, restructuring costs, sewverance and discontinued operations not otherwise included in the
Company's restructuring programs, debt and/or equity repurchases, costs related to litigation and/or payments in connection with business and/or
brand acquisitions, including through licensing transactions, if any, and discontinuing non-core business lines and/or exiting certain territories; (iv) (a)
difficulties, delays in or less than expected results from the Company's efforts to build a foundation for sustainable growth that outpaces the
industry, such as due to, among other things, decreased sales of the Company's existing or new products (such as due to decreased consumer
spending in response to weak economic conditions or weakness in the consumption of beauty-related products, adverse changes in foreign currency
exchange rates, decreased sales of the Company's products as a result of increased competitive activities by the Company's competitors and/or
decreased performance by third party suppliers), less than effective product development across a range of product categories, less than expected
acceptance of its new or existing products, less than expected acceptance of its advertising, promotional, pricing and/or marketing plans and/or
brand communication, less than expected results from the Company's efforts to create fewer and better new product launches across the Company's
brands, less than effective activities intended to develop multiple channels for the Company's products (such as less than expected results from
pursuing the Company's e-commerce initiatives and/or less than effective efforts to develop relationships and/or acquire businesses that would be
intended to facilitate geographic expansion); (b) difficulties, delays in or less than expected results from the Company's efforts to delight consumers
wherever and however they shop for beauty, such as less than expected results in advancing our digital and multi-channel capabilities and/or
focusing on high-growth channels, such as e-commerce and travel retail, including due to less than expected investment behind such activities
and/or less than effective new product development and/or advertising, marketing or promotional programs; and/or (c) difficulties, delays in or less
than expected results from the Company's efforts to develop a cost structure to deliver world class profitability and invest in our brands, such as due
to less than expected results from efforts to improve our operating performance by strategically allocating investments behind key brands,
categories and regions, improve our category mix and shift toward higher gross margin categories, reduce the complexity of our product lineup,
reduce our product returns, sales markdowns and inventory levels, increase our speed to shelf, optimize our resource allocation and/or shorten new
product launch timing; and/or




Non-Reliance; Forward-Looking Statements (cont’'d) RF\/|ON

(v) less than anticipated revenue synergy opportunities from the combination of Revlon and Elizabeth Arden, such as due to less than expected
growth in key territories, less than expected growth in the combined company's fragrance businesses, less than expected growth opportunities in
the combined company's spa and professional hair care businesses, less than expected growth with key customers, such as due to increased retailer
inventory management, and/or less than expected improvements resulting from in-sourcing manufacturing and R&D, such as due to the Company's
businesses experiencing disruptions due to management’s focus on executing the business integration activities and/or due to employee uncertainty
during the integration transition period or other factors making it more difficult to maintain relationships with customers, supgliers, employees and
other business partners. Factors other than those referred to abowe, including as described in Revlon’s Form 10-K, Form 10-Qs and Form 8-Ks filed
with the SEC in 2016, could also cause the Company's results to differ materially from expected results. Additionally, the business and financial
information and materials and any other statement or disclosure on, or made available through, the Company's website or other websites referred
to herein shall not be incorporated by reference herein unless specifically identified as such.




Agenda REVION
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Company Highlights

~&3 Billion Top 20
NetSales Beauty
Company#

16 Global Beauty,
Fragrance, Personal Care
Brands

150 Countries
and Territories

i Sy

B0 Milion Units of Product
Produced &

Channels of Distribution Met Sales by Category {1

I 7,500

FullTimeEmployees

18%
Hair Care

28%
Fragrance
8
E
E ) 7%
=1 Skincare
5 31% 6%
Color Cosmetics. MNail

Spurce: Managementand Company filings.

1) Based on Pro FormaLTM 9/30/16.

[2) Based on WWI's top beauty companies ranked by sales adjusted ona proforma basis.
3} Represents the estimated production for the 12 months ending December 31, 2016.




Company Highlights REVION

1 ' Large, Strong, Diversified Beauty Competitor

Iconic Brand Portfolio and Expanded Scale
p :
" Across Categories and Channels

REVION \ Al

Strong Cash Flow Generation and Demonstrated Ability to

De-Lever Post-Acquisition

4 Experienced Management Team

Strong Momentum in Revlon and Elizabeth Arden Businesses and Highly Achievable

Synergiesand Cost Reductions




Large, Strong, Diversified Beauty Competitor REVION

REVION Elizabeth Arden REVION | E,;Z_.l.j i

HEW YORK

nEwyame

Category Mix (% of LTM 9/30/16 Pro Forma Net Sales)

Fragrance Skinlare Nail
4% 1% Skin Care 6%
7%

Beauty {ars

L% Beauty Care

105
EA Skin Care
20%

+ Licensed
EA Fragrances %

Fragrance

Geographic Mix (% of LTM 9/30/16 Pro Forma Net Sales)

Latin Americ Latin America Latin America
T ; m I% 5%
Asiz Pacific Asia Pacific

15% o

Asia Padfic
10%

+

LTM 9/30/16 Net Sales: $1,920mm LTM 9/30/16 Net Sales: $976mm Pro Forma LTM 9/30/16 Net Sales: $2,896mm

Source: Management and company filings.
Mote: North America includes U5, Canada and PuertoRico. Color cosmetics excludes fragrance. Beauty care includes: besutytools, men’s grooming, anti-perspirants and other brands. Charts may not sum to 100% due to rounding. g




Iconic Brand Portfolio and
Expanded Scale Across Categories and Channels

REVION

B Sells products in over 130 countries

B Channels include:

- Mass

— Specialty retailers

- Salons

— E-commerce
— Others

B Currently little presence in prestige

outlets and duty-free / travel retail

locations

LTM 9/30/16 Net Sales:$1,920mm LTM 9/30/16 Net Sales: $976mm Pro Forma LTM 9/20/16 Net Sales: $2,896mm

Elizabeth Arden (41%)

Color Cosmetics and Mail {52%)

B Sells products in over 120 countries

B Channels include:

Mass

Prestige

Travel retail
Specialty retailers
E-commerce
Department stores
Spas

Others

REVION @ ALMA‘( Elizabeth Arden CERAMIDE
_E cNDe " SINFULCOLORS' prevage
: Hair Care [28%] Elshcrmwe B Elizabeih 'i;:i-(l;
z 2
; CRE MNATURE I‘()""lne INTERCOSMO Non-Elizabeth Arden Fragrances (59%)
3 LoNeuerms ]
2 s BRITNEY SPEARS” -
o REVION VL0
= COLORSILK. REMIoN
g
o

Beauty Care & Fragrance (20%) (1}

CREW

REVION
Mitchum

Source: Company filings.
Beauty Care & Fragrance includes beauty tools, men's grooming, anti-perspirants and other brands.

11}

Clale

Sl

dfi

john varvatos*

Cuve

<SR,

By Chetutlas Acadigier

WILDFOX

@Aﬁsh’ﬂnﬁgur’fﬂa

PERFUMES

R

Pt

v

B Expands and strengthens portfolio across
more diversified channels and in
approximately 150 countries:
- Mass
= Prestige
— Travel retail
— Specialtyretailers
- E-commerce
— Department stores
— Salons
- Spas
Others

Enhanced Scale

Enhanced Category Mix

Enhanced Channel Penetration

Expanded Geographic Footprint

10




. The Beauty Industry is Large and Has
Consistently Grown Over Time REVION

Global Beauty Industry () Global Beauty Industry by Region

{5 in billions)
% of 2015 Retail Sales

Other (2)
Latin 7%
America
14%

Asia
Pacific
37%

Morth

America
17%
Eurape
26%
North Latin
Europe Reneriiay:  Aebarita Other 2
2005 2006 2007 2008 2005 2010 2011 2012 2013 2014 2015 1.9% 2.6% 9.4% 8.8%

Recession Period

Source: Euromonitor.

MNote: Charts may not sumto 1005 dueterounding.

1) Beauty industry size represents total retail sales by brand as defined by thefollowing Euromonitor categories: Mass Skin Care, Mass Hair, Salen Hair, Mass Coler Cosmetics (including Mass Mail), Mass Decdorant, Facial Skin Care
and Fragrance. Data based on 2015 USS5 fixed exchange rate.

2} Includes Middle Ea=t, Africa and Australasia. 11




Presence in Fragrance and Skincare is Key

to Growing Within Beauty REVION

September 2016 Elizabeth Arden Acquisition Better Positions the Company in the
Largest and Fastest Growing Categories

2010- 2015 2015- 2020

B dP L 2015C ti
eauty and Personal Care onsumption CAGR (1 CAGR U

Categories

Global Beauty Industry (2 5.1% i 7.3% !
: |
| ]

- - - - - - - - - - - - -
Fragrances 5.3% | 8.6% !
H I
Color Cosmetics 5.5% | 7.8% ;
i
I
Facial Skincare 5.2% ! 6.8% 5
! i
4.3% ; 6.3% |
Source: Euromanitor
Mote: Haircareincdudeshair color. Facial skincare indudes face masks, fadal deansers, fadal moisturizers, lip carg, anti-agers, toners and acne trestments.
1) Drata based on 2015 USS fixed exchange rats.
[2) Beauty industry size represents total retsil sales by brand as defined by thefollowing Euromenitor categories: Mass Skin Care, Mass Hair, Salen Hair, Mass Color Cosmetics (including Mass Mail), Mass Decdorant, Fadial

Skin Care and Fragrence. Sub-categories do notsum tototal global beautyindustry dueto inclusion of Mas=Skin Care.

12



O Strong Cash Flow Generation REVION

Pro Forma (9/30/16) Afljusted EBITDA (incl. Synergies) Optimal Eres Cash Flaw Profile
Less Capital Expenditures

(S in millions)
S546 (5110)
B Strong free cash flow generation enabling
significant debt repayment capability

B Proven ability to grow Adjusted EBITDA and
obtain operating leverage

B Modest net working capital requirements
due to efficient inventory management and
buying scale

B Capital expenditures have consistently been
below 3% of net sales (excluding purchase of
permanent displays)

LTM 9/30/16 Adj. EBITDA (LTM 5/30/16 Capex) [ LTM 9/30/16
dj. EBITDA Less Capex /Y
m Revlon Inc m EA Synergies i:a[:)re:-é:LII

Mote: Adjusted EBITDA iz 3 non-GAAFR financisl measure that is reconciled to its most directly comparable GAAP messurein the Appendix EBITDA isdefined differently under RCPC's existing credit agreements and indentures. See
"Baszizof Presentation” in the Appendix for more information. Pro forma isused asdefined under Article 11 of Regulstion5-X, plusadditional synergies.

Source: Company filings.

(1) Calculsted asthe sum of 535mmfor the 3 months ended December 31, 2016 and 57 1mmfar the'® months ended September 30, 2016. Includes 541lmmof Revion purchase of permanentdisplays. ‘I 3




Demonstrated Ability To De-Lever

Post-Acquisition

5.1x

5.0x

4.4x

2010 2011 2012

5.0x

A4.4x%

4 1x

2013 -
Colomer
Close &

2014

2015

________________________________________________________

Source: Company filings. Net debtiza non-GAAP financial measure that is recondiled to its most directly comparable GAAP measure in the Appendix. 5ee "Basis of Presentation” for moreinformation.

11}

Based on FY 2013 PFAd]. EBITDA.
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O Experienced Management Team REVION

Fabian T. Garcia
Revlon President & Chief Executive Officer

Previous Experience:

B Colgate-Palmolive: ChiefOperating Officer

W Procter & Gamble: 16 years invarious positions
®m  Chanel: President of Asia Pacific

Juan R. Figuereo
Revilon EVP & Chief Financial Officer

Previous Experience:

NIl Holdings: Chief Financial Officer & EVP
MNewell Rubbermaid: Chief Financial Officer & EVP
Cott Corporation: Chief Financial Officer & EVP
Walmart: Vice President, M&A

PepsiCo/Frito Lay —Vice President and Managing Directorin various
roles

Gianni Pieraccioni
Revlon EVP & Chief Operating Officer

Previous Experience:

Revlon: Global President of Consumer Division
Alitalia: Chief Commercial Officer & EVP

3 Italian luxury companies (Sector, Binda and Averna): WW Managing
Director

Procter & Gamble, PepsiCoand Johnson & Johnson: 22 years invarious
positions

Xavier Garijo

Revlon EVP & Operations & Chief Supply Chain Officer
Previous Experience:

B Reckitt Benckiser: Vice President, North America Supply and Household

B Unilever: Direct of Supply Chain for Hair & AP/ Deo (10 years invarious
positions)

Siobhan Anderson

Revlon SVP & Chief Accounting Officer, Corporate Controller
and Treasurer

Previous Experience:

B Revlon:Vice President, Financial Reporting and Analysis and prior as
Director of External Reporting

B NASDAQOMX: Director of External Reporting

15




Strategic Rationale REVION

ao

oo

i
R EV IQ N Elizabeth Arden

HMEW YOREK

Revlon’s acquisition of Elizabeth Arden creates a ~S3bn Global Beauty competitor (!
B The global beauty industry is large and has been growing consistently

B The combined Revlon and Elizabeth Arden company is more competitive in beauty
because it now has:

— Greater scale

— Expanded presence in all key Beauty categories

— Diversified presence in channels and geographies

B The combination is highly synergistic with expected cost reductions of ~5140mm

1) Based on Pro FormaLTM 9/30/16.

16




Capitalization and Pro Forma Leverage Metrics REVION

(S in millions)

Capitalization 9/30/16A
Cash 5002
New ABL ($400) 65.4
New Term Loan 1,750.9
Total Secured Debt $1,816.3
RCPC Existing 5.75% Senior Unsecured Notes due 2021 4935
New 6.25% Senior Unsecured Notes due 2024 439.2
Other Revlon Debt (Spanish Gov't Loan) 0.6
Total Debt 52,749.6
PFLTM

Pro Forma Financials 9/30/16A
PF Revlon, Inc. Adj. EBITDA 5406.7
Synergies 139.3
PF Adj. EBITDA 5546.0

Credit Statistics

Secured Debt/ PF Adj. EBITDA 3.3x
Net Secured Debt / PF Adj. EBITDA 3.1x
Total Debt/ PF Adj. EBITDA 5.0x%
Net Debt / PF Adj. EBITDA 4.9x%

Note: Numbers may not sumdueto rounding. Adjusted EBITDA and Net Debtare non-GAAP finandal measures; see definitions and recondilistions to their most directly comparsble GAAP financial measuresin the
Appendix. EBITDA and Net Debt are defined differently under RCPC's credit agreements and indentures. See "Basis of Presentation” for more information.




REVION

SYNERGY AND
COST REDUCTION
OVERVIEW




Synergy and Cost Reduction Overview

REVION

. Amount | Description |

Direct and

Cost reductions from consolidating duplicative headcount and
costs, integrating management structures and sharing best

Indirect conciimzal o
o of Tota practices
SG&A o . o .
Cost savings driven by sourcing savings in media
Leverage scale and procurement in direct and indirect spend
Estimated savings from the majority of Elizabeth Arden
volume being in-sourced into Revlon manufacturing network,
~40% of Total in-sourcing and/or integration of EA Distribution network,
procurement scale and improved indirect spend management
Approximately 35% of total synergies and costs reductions are
Total Sy‘nergies headcount-related, leveraging best-in-class talent from both
and Cost ~$140 Million organizations
Reductions Actions related to 5106 million of synergies and cost
reductions will be implemented within 12 months of close
One-Time Costs ~$60 million one-time costs over 4 years (12
and Capital ~$130 Million

Expenditures

~$70 million supply chain and IT Capex over 3 years 12}

As discussed during the Company’s Q3 Earnings Call, while the Company is completing integration planning and fine tuning
synergy estimates, we have confirmed our ability to deliver at least $140 million in multi-year synergies and cost reductions

(1} Does not include Third Party Advisory Services, Execution Support costs and Retentioncosts.
(2} Actual costsand estimated synergies and cost reductions might differ frem the estimatedfigures since the Company izin the processof fine tuning the integration planning. See "Non-Reliance; Forward-Looking Ststements.” 1 9




Meaningful Revenue Growth and Scale Opportunities RE\/|ON

REVION — EllZ&b@th&E@?E

B Elizabeth Arden provides a growth platform for Revlon in B Ability to increase Revlon sales and customer relevance in
key territories where Revlon has a limited presence (e.g., certain channels/customers (e.g., Walmart, Ulta, Watsons,
China, Korea, etc.) and vice-versa etc.)

B Elizabeth Arden fragrance platform provides meaningful B Accelerate time to shelf and innovation pace through in-
scale to Revlon’s existing fragrance business sourcing (manufacturing and R&D) and cross fertilization

B Spa and professional hair care opportunity to drive sales of

both Elizabeth Arden and Revlon

mm Revlon and EA

v cost synergies
< identified

mm New Revion
presence
through EA

20




GROWTH STRATEC




Revlon’s Growth Strategy REVION

B Build a foundation for sustainable growth that outpaces the industry
— We will focus on fast growing beauty segments and strategic categories
— Continue to diversify our channels, especially direct to consumer, and

— Accelerate our expansion in Asia

B Harness the power of our iconic brand portfolio to delight consumers wherever and
however they shop for beauty

— Advance our digital and multi-channel capabilities, while ensuring that we continue
to win in traditional mass, prestige and salon channels around the world

M Develop a cost structure that delivers world class profitability and allows us to continue
to invest in our brands

22




BUSINESS UPDATE




Business Overview

REVION

Professional

B REVLON
e COLORSILK. CNDEB REVION
ALMAY. LLONGUSRAS " -
Men’s Grooming
SINFULCOLORS® aennrn
e unig

(REW

o St 1o e

Mitchum

Fragrance

Brands

one dfi

CREME S NATURE

e
GATINEAL

B Includescosmetics, haircolorand haircare, |m
beauty tools, anti-perspirant deodorants,
fragrances and skincare products

Includes hair color, hair care, hair treatment, =
nail polishes, nail enhancements, shampoos,
conditioners and styling products

Sells products through professionalhairand
nail salons and professional salon distributors

B Sells products primarily through large volume |®
retailers, chain drugand food stores, chemist

Product

shops, hypermarkets, general merchandise u
Overview stores, the Internet/e-commerce, television

shopping, department stores, one-stop

shopping beauty retailers, specialty cosmetic

storesand perfumeries -

B Productsare available in over 130 countries
globally

Source: Company filings.

Elizabeth Arden

BRITNEY SPEARS”

Elizabeth Arden

Elizabeth Arden

ﬂ 8§ Elizabeth Arden
PRO

HEW TOEE

prevage CERAMIDE

Eight Hour®

‘?

Non-Elizabeth Arden Fragrances

-

& = 4 \
john varvatos %

Cove (?Armm‘?guiim

Includes cosmetics, skincare and fragrance
products through the iconic Elizabeth Arden
brands; skincare core products include Visible
Difference, Ceramide, PREVAGE, Eight Hour
Cream and Elizabeth Arden PRO

Non-Elizabeth Arden Fragrances include
broad array of products including perfume,
cologne, eau de toilette, eau de parfum, body
spray, giftsets, and bath and body products
Soldinover120 countries, primarilyin
prestige department and specialty stores,
mass retailers, perfumeries, boutiques,
distributors and travel retailers




Revlon, Inc. Q3 2016
Pro Forma Financial Performance REVION

Pro Forma Net Sales Pro Forma Adjusted EBITDA

S in millions)

5106
5745
5738 46
Q3'15A 03'16A 03'154 03'16A
[% of Ner Sales 13.0% 14.2% |
Commentary Commentary
m  Allfourof reporting segments, Consumer, Professional, ®m  Adjusted EBITDA inthe third quarter of 2016 increased by 9.3%,
Elizabeth Arden and Other, delivered XFX Net Sales growth in XF¥, driven by the increase in netsalesin the third quarter of
the quarter, with Elizabeth Arden and the Professional 2016, as wellas gross marginimprovementin the Elizabeth
businesses realizing increases in both of the North America and Arden segment

Internationalregions

B Elizabeth Arden brand achieved its 7™ consecutive quarter of net
sales growth, driven by new product innovation and effortsto
modernize the brand’s relevance and attract new consumers

m Stand-alone Revlon business also continued its growth
trajectory, reporting its 6 consecutive quarter of netsales
growth, driven by increased consumption across many key new
product innovations and franchises in the portfolio

Source: Companyfilings.
Mote: Adjusted EBITDA isa non-GAAP financial measure; see definition and reconcilistions to most directly comparable GAAP financial measuresin the Appendic. EBITDA is defined differently under RCPC's creditagreements:

and indentures. See " Basis of Presentation” for more information. 25
(1} Represents ¥FX figura.




Revlon, Inc. Q3 2016 — by Segment
Pro Forma Financial Performance REVION
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Mote: Segment profit isdefined as income from continuing operations for eachof the Company’ s segments, excuding the EBITDA Exclusions [asdefined in the Appendix). Segment profit also exdudes unallocated corporate
expensesand theimpactof certain itemsthat are notdirectly attributable to the segments’ underlying operating performance, induding the impactof the non-opersting items. Excludes Other segment 26

(1} Represents ¥FX figura.
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Basis of Presentation REVION

Revlon is a public holding company with no business operationsof its own. Revlon's only material assetis all of the outstanding capital stock of RCPC, through which Revion
conducts all of its business operations, including Elizabeth Arden, among others. Revlon's net income/(loss) has historically consisted of the net income/{loss) of RCPC and includes
certain expenses related to being a public helding company. This presentation reflects Revlion's financial results unless otherwise noted. The financial data contained herein are both
audited and unaudited and have been prepared from Revlon’'s internal and external reporting information, which is prepared in accordance with U.S. generally accepted accounting
principles (“GAAP"), unless otherwise noted. This presentation includes references to Revlon's Adjusted EBITDA. Revion's Adjusted EBITDA is a non-GAAP financial measurethat is
reconciled to its most directly comparable GAAP measure inthe accompanyingfinancialtablesin this Appendix. Revlon's Adjusted EBITDA is defined as income from continuing
operations before interest, taxes, depreciation, amortization, gains/losses on foreign currency fluctuations, gains/losses onthe early extinguishment of debt and miscellaneous
expenses (the foregoing being the “EBITDA Exclusions”). To reflect the impact of non-cash stock compensation expense and certain other non-operating items that are not directly
attributable to the Company’s underlying operating performance (the “Non-Operating Items”), the Company presents Revlon's Adjusted EBITDA to exclude these Non-Operating
Items and to exclude the impact of certain unusual items impactingthe comparability of the Company's period-over-period results as seen through the eyes of management (the
“Unusual Items"). The tables presented inthe Appendix identify the Non-Operating and Unusual ltems excluded inthe presentation of Revlion's Adjusted EBITDA for all periods.

The Company excludes the EBITDA Exclusions, Non-Operating Items and Unusual Items, as applicable, in caleulating Revlon's Adjusted EBITDA becausethe Company's management
believes that some of these items may not occur in certain periods, the amounts recognized can vary significantly from period to period and these items do not facilitate an
understanding of the Company's underlying operating performance. The Company's management utilizes Adjusted EBITDA as an operating performance measure (in conjunction
with other GAAP and non-GAAP measures)as an integral partof its reporting and planning processes and to, among other things: (i) monitor and evaluate the performance of the
Company's business operations, financial performance and overall liquidity; (ii) facilitate management's internal comparisons of the Company's historical operating performance of
its business operations; (iii) facilitate management's external comparisonsof the results of its overall businessto the historical operating performance of other companies that may
have different capital structures and debt levels; (iv) review and assessthe operating performance of the Company's management team and, together with other operational
objectives, as a measure inevaluating employee compensation and bonuses; (v) analyze and evaluate financial and strategic planning decisionsregarding future operating
investments; and (vi) plan for and prepare future annual operating budgets and determine appropriate levels of operating investments. The Company's management believes that
Revion's Adjusted EBITDA isuseful tothird parties to provide them with disclosures of the Company's operating results on the same basis asthat used by the Company's
management. Additionally, the Company's management believes that Revlon's Adjusted EBITDA provides useful information tothird parties aboutthe performance of the
Company's overall business because such measure eliminates the effects of unusual or other infrequent charges that are not directly attributable to the Company's underlying
operating performance. Additionally, the Company's management believesthat providing this non-GAAP measure enhances the comparability for investors in assessingthe
Company's financial reporting. Accordingly, the Company believes that the presentation of Revlion's Adjusted EBITDA, when used inconjunction with GAAP financial measures, isa
useful financial analysis measure, that is used by the Company's management, as described above, and therefore can assistthird parties in assessing the Company's financial
condition, operating performance and underlying strength. Revlon’s Adjusted EBITDA should not be considered in isolation or as a substitute for its most directly comparable as
reported measure prepared inaccordance with GAAP, such as net income/loss. Other companies may define such non-GAAP measures differently. Also, while EBITDA is defined
differently than Revlon's Adjusted EBITDA, excluding certain non-recurring items, for RCPC's credit agreements and indentures, certain financial covenants in its borrowing
arrangements are tied to similar measures.
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Basis of Presentation (cont’d) REVION

The Company has defined its net debt leverage ratio as net debt (i, total amounts outstanding under third party long-term debt arrangements, less cash and cash equivalents)
divided by Adjusted EBITDA for the period.

The ratio of Net Debt to Adjusted EBITDA is not a measure of financial performance under US GAAP and may not be defined and calculated by other companies inthe same manner.
Met debt is reconciled to its most directly comparable GAAP measure inthe accompanyingfinancialtables in this Appendix. Further, the Company's net debt leverage ratiois
defined differently under RCPC's creditagreements and indentures. Management uses, and believes that industry analystsand investors commonly use, a company's net debt
leverage ratio as a measure of & company's ability to service its existing debt and liquidity, generally.

These non-GAAP financial measures, as well asthe other information inthis presentation, should be read in conjunction with the Company's financial statements and related
footnotes contained in documents filed withthe U.S. Securities and Exchange Commission (the “SEC”).

Where items are referred to inthis presentation as “pro forma” or “on a pro forma basis,” such items give effect to the Company's September 2016 Elizabeth Arden acquisitionona
pro forma basis, including both (i) adjustments that are permitted to be made in connection with an acquisition of a businessunder Article 11 of Regulation 5-X and (ii} additional
adjustments, such as net costreductions and synergies that the Company believes in good faith can be achieved but that are not permitted to be made in connection with an
acquisition of a businessunder Article 11 of Regulation 5-X. Furthermore, the Company’s ability to achieve net cost reductions and synergies as described in this presentation is
subjectto a number of factors, many of which are not inthe Company's control. See “Non-Reliance; Forward-Looking Statements”.

Throughout this presentation, “A” indicates amounts actually achieved for completed reporting periods; “PF” indicates amounts that are pro forma for the EA Acquisition; “LTIM™
indicates amounts represented on a lasttwelve months basis; and “CAGR” refers to the compound annual growth rate. Note: Rounding may cause immaterial differences.
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Revlon, Inc. — Pro Forma Income Statement

REVION

Unaudited Pro Forma Condens ed Combined Statements of Operations

LTM Ended S eptember 30,2016
(in millions)
Elizabeth
Rewvlon, Inc. Arden_Inc. Pro Forma Pro Forma
Historical' Histoncal A djustments Combined
Net Sales 20552 $ 8411 $ 5 $ 28963
Cost of Sales 7652 457.8 (3.8) 12192
Gross Profit 12900 3833 38 16771
Selling, general and administrative 1.042.6 415.4 03) 14577
A cquisition and integration costs 410 275 (65.1) 34
Restructuning charges and other, net 119 153 - 272
Goodwill impairment charge o7 - - 97
Operating income (loss) 1848 3 (74.9) g 692 § 170.1
Otherexpenses, net:
Interest expense, net 90.6 26.9 112 1287
Amortization of debtissuance costs 6.1 1.8 52 13.1
Foreign currency loss, net 147 0.6 - 153
Miscellaneous, net 02) - - 02
Loss on Early Estinguishment ofDebt 169 - - 169
Other expenses, net 1281 $ 203 $ 16.4 $ 1738
Income (loss) from continuing operations before incoms taxes 56.7 (104.2) 528 53
Provision for income taxes 13.6 3.6 (58) 114
Netincome (loss) fom continuing operations 4.1 $ (107.8) $ 58.6 § (6.1)
Income from discontinued operations, net of taxes @0 - - 30
Netincome attributable to noncontrolling interests - 1.2 - 12
A ccretion and dividends on preferrad stock - (2.5) 2.5 0.0
Netincome (loss) 304 $ (109.1) £ 61.1 $ (8.6)

Source: SECfilingsand Company data.
See "Basisof Presentation” for more information.
Includes 23 days of Elizabeth Ardenfinancial performance [representing the period from the 9716 closing of the Elizabeth Arden acquisition through 9/30/16).

(1)
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Revlon, Inc. — Pro Forma Adjusted EBITDA
Reconciliation REVION

Tnaudited Pro Forma Condensed Combined Adjusted FBITDA
LTMEnded September 30,2016

(in millions)

Elizabeth
Revlon, Inc. Arden, Inc. Pro Forma Pro Fomma

Net (loss) Income to Adusted EBITDA Reconciliation: Historical (1) Historical Adustments Combined
Net income (loss) 5 394 3 (109.1) 5 6l.l 5 (8.6)
Income from discontinued operations, net of taxes (3.7) - - (3.7}
Income (loss)from continuing operations, net of taxes 431 (109.1) 61.1 4.9
Interest expense 906 269 112 1287
Amortization of debt issuance costs 6.1 18 52 13.1
Foreign currency (gains) losses net 147 06 - 153
Loss on Early Extinguishment of Debt 169 - 16.9
Depreciation and amortization 1074 388 0.1 1463
Provision for income taxes 136 36 (3.8) 114
Net Income (loss) attributable to noncontrolling interest - {12 - (1.2)
Accretion and dividends on preferred stock - 25 25) -
Miscellaneous, net {0.2) - - (0.2)
Non -operating items:

Non-cash stock compensation expense 6.1 49 - 11.0

Restructuring and related charges 120 149 - 269

Acaquisition and integration costs 410 275 (65.1) 34

Deferred consideration for CBB A cquisition 35 - - 35

Acaquisition Inventory Purchase Accounting Adjustment 49 - “2) 0.7

Pension lump sum settlement accounting 207 - - 207

Non-cash impairment charge 97 - - 9.7

Hizabeth Arden 2016 Business Transfommation Program 17 - - 17
Unusual Items:

Executive management changes 37 - - 37
Adjusted EBITDA 2 $ 3953 5 112 3 0.0 s 406.7

Source: SECfilingsand Company data.

See "Basisof Presentation” for more information.

(1) Includes 23 days of Elizabeth Ardenfinancial performance [representing the period from the /7 /16 closing of the Elizabeth Arden acquisition through 9,/30/16).

(2} Does not include the ~5 140mm of multi-yearsynergies and cost reductions. 31




Revlon, Inc. — Pro Forma LTM 9/30 Net Sales and Adjusted EBITDA
Reconciliation REVION

| e | LT™
Sept 2016 Sept 2016 Sept 2016

Net Sales Revlon, Inc. historical ! 521.9 1,533.3 2,055.2
Elizabeth Arden pre-acquisition historical 316.2 524.9 841.1
Total 5 838.1 5 2,058.2 5 2,896.3
Adjusted EBITDA Revlon, Inc. historical 125.5 270.0 395.5
Elizabeth Arden pre-acquisition historical 2.2 (10.0) 11.2
Total S 146.7 5 2600 5 406.7

Source: 3ECfilingsand Company data.
See "Basisof Presentation” for more information.
(1) Includes 23 days of Elizabeth Ardenfinancial performance [representing the period from the 97,16 closing of the Elizabeth Arden acquisition through 9/30/16). 32




Revlon, Inc. — Net Debt / Adj. EBITDA Ratio
REVION

Year Ended December 31,
2008 2009 2010 2011 2012 2013 (1) 2014 2015
Total Debt 1,329.6 1,248.1 1,215.1 1,227.7 1,172.3 1,535.9 1,870.5 1,845.0
Less: Cash and cash equivalents (52.8) (54.5) (76.7) (101.7) (116.3) (185.2) (275.3) (326.9)
Net Debt 1,276.8 1,193.6 1,142.4 1,126.0 1,056.0 1,750.7 1,595.2 1,518.1
Adjusted EBITDA 248.1 236.5 260.4 266.0 297.7 348.4 365.2 374.5
5.1x 5.0x 4.4% 4.2x 3.5x 5.0x A.4x 4.1x

Net Debt / Adj. EBITDA Ratio

Source: 3ECfilingsand Company data.
See "Basisof Presentation” for more information.
(1) Based on FY 2013 PFA]. EBITDA



