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Item 1.01. Entry into Material Definitive Agreement.
Commitment Letter with Ad Hoc Group of Term Loan Lenders

On April 14, 2020, Revlon Consumer Products Corporation (“Products Corporation”), the direct wholly-owned operating
subsidiary of Revlon, Inc. (“Revlon” and together with Products Corporation and its subsidiaries, the “Company”), entered into a
binding commitment letter (the “Commitment Letter”) with certain financial institutions (the “Commitment Parties”) that are
lenders or the affiliates of lenders under Products Corporation’s Term Credit Agreement dated as of September 7, 2016 (the
“2016 Term Loan Facility”). Pursuant to the Commitment Letter and subject to the terms and conditions set forth therein, the
Commitment Parties have committed to provide the Company with senior secured term loan facilities (the “Facilities” and,
together with the use of proceeds thereof and the Extension Amendment (as defined below), the “2020 Refinancing
Transactions™).

The funding of the Facilities is contingent on the satisfaction of a limited number of customary conditions, including the
execution of definitive loan documentation for the Facilities and the Extension Amendment, absence of material adverse change
and certain other customary conditions. In addition, the funding of the Facilities is contingent on Products Corporation receiving
the consent of lenders holding more than 50% of the loans outstanding under the 2016 Term Loan Facility, as described below.
The commitments under the Commitment Letter will be available to the Company until May 14, 2020.

Principal and Maturity: The Facilities will consist of (i) a senior secured term loan facility in a principal amount of up to
$850,000,000 (the “New BrandCo Facility™), (ii) a senior secured term loan facility in a principal amount of up to $950,000,000
(the “Roll-up BrandCo Facility”) and (iii) a senior secured term loan facility in a principal amount to be based on participation in
the Extension Amendment as further described below (the “Junior Roll-up BrandCo Facility”). Jefferies Finance LL.C will act as
administrative agent and collateral agent in respect of the Facilities and Jefferies LLC will act as sole lead arranger and sole
bookrunner in respect of the Facilities.

The proceeds of the New BrandCo Facility will be used (i) to repay in full indebtedness outstanding under Products
Corporation’s Term Credit Agreement (the “2019 Term Loan Facility”) dated as of August 6, 2019 (the “Refinancing”), (ii) to
pay fees and expenses in connection with the Facilities and the Refinancing and (iii) to the extent of any excess, for general
corporate purposes. The proceeds of the Roll-up BrandCo Facility will be used to purchase an equivalent amount of term loans
under the 2016 Term Loan Facility held by the lenders participating in the New BrandCo Facility.

Lenders under the 2016 Term Loan Facility who do not participate in the New BrandCo Facility and the Roll-up BrandCo
Facility but who nonetheless consent to the Extension Amendment will be entitled to participate in the Junior Roll-up BrandCo
Facility with respect to a portion of their holdings of loans under the 2016 Term Loan Facility. The proceeds of the Junior Roll-
up BrandCo Facility will be used to purchase an equivalent amount of term loans under the 2016 Term Loan Facility held by such
lenders.

The Facilities will mature on June 30, 2025, subject to a springing maturity 91 days prior to the maturity date of Products
Corporation’s 6.25% Senior Notes due 2024 (the “2024 Notes™) if, on such date, $100,000,000 or more in aggregate principal
amount of the 2024 Notes remains outstanding.

Borrower, Guarantees and Security: The borrower under the Facilities will be Products Corporation, and the Facilities will be
guaranteed by certain indirect foreign subsidiaries (or the domestic subsidiaries of foreign subsidiaries) of Products Corporation
(the “BrandCos”), which will hold certain intellectual property assets related to the Elizabeth Arden and American Crew brands,
certain other portfolio brands and certain owned fragrance brands (the “Specified Brand Assets”). The BrandCos will not
guarantee the 2016 Term Loan Facility, but all guarantors of the 2016 Term Loan Facility will guarantee the Facilities. All of the
assets of the BrandCos (including the equity of the BrandCos) will be pledged to secure the New BrandCo Facility on a first-
priority basis, the Roll-up BrandCo Facility on a second-priority basis and the Junior Roll-up BrandCo Facility on a third-priority
basis and will not secure the 2016 Term Loan Facility, but the Facilities will be secured on a pari passu basis by the assets
securing the 2016 Term Loan Facility.

Contribution and License Agreements: In connection with the pledge of the Specified Brand Assets, Products Corporation will
enter into intercompany arrangements pursuant to which the Specified Brand Assets will be




contributed to BrandCos. Products Corporation and/or its operating subsidiaries will enter into license and royalty arrangements
on arm’s length terms with the relevant BrandCos to provide for their continued use of the Specified Brand Assets during the
term of the Facilities.

Interest and Fees: Interest will accrue on the Facilities at a rate per annum of adjusted LIBOR plus a fixed margin. Products
Corporation is also obligated to pay customary fees and expenses in connection with the Facilities.

Affirmative and Negative Covenants: The Facilities will contain certain affirmative and negative covenants that, among other
things, limit Products Corporation and its restricted subsidiaries ability to: (i) incur additional debt; (ii) incur liens; (iii) sell,
transfer or dispose of assets; (iv) make investments; (v) make dividends and distributions on, or repurchases of, equity; (vi) make
prepayments of contractually subordinated, unsecured or junior lien debt; (vii) enter into certain transactions with their affiliates;
(viii) enter into sale-leaseback transactions; (ix) change their lines of business; (x) restrict dividends from their subsidiaries or
restrict liens; (xi) change their fiscal year; and (xii) modify the terms of certain debt. The Facilities will also restrict distributions
and other payments from the BrandCos based on certain minimum thresholds of net sales with respect to the Specified Brand
Assets.

Prepayments: The Facilities will be subject to certain mandatory prepayments, including from the net proceeds from the issuance
of certain additional debt and asset sale proceeds of certain non-ordinary course asset sales or other dispositions of property,
subject to certain exceptions. The Facilities may be repaid at any time, subject to customary prepayment premiums.

The Facilities will also contain certain customary representations, warranties and events of default.

2016 Term Loan Facility Extension Amendment: In addition to the Commitment Parties, the other lenders under the 2016 Term
Loan Facility will be offered the opportunity to participate at par in the Facilities based on their holdings of loans under the 2016
Term Loan Facility. Any lenders participating in the Facilities will agree to consent to an amendment to the 2016 Term Loan
Facility (the “Extension Amendment”) to, among other things, make certain modifications to the covenants thereof and extend
the maturity date of the 2016 Term Loan Facility to June 30, 2025, subject to a springing maturity equal to the existing maturity
date of the 2016 Term Loan Facility if, on such date, $75,000,000 or more in aggregate principal amount of the loans under the
2016 Term Loan Facility held by lenders that do not consent to the Extension Amendment remains outstanding, and subject to a
springing maturity 91 days prior to the maturity date of the 2024 Notes if, on such date, $100,000,000 or more in aggregate
principal amount of the 2024 Notes remains outstanding. The effectiveness of the Extension Amendment, and therefore the
completion of the 2020 Refinancing Transactions, is contingent on Products Corporation receiving the consent of lenders holding
more than 50% of the loans outstanding under the 2016 Term Loan Facility.

Item 7.01. Regulation FD Disclosure.

In connection with the 2020 Refinancing Transactions, the Company delivered a presentation to certain lenders. The lender
presentation is furnished as Exhibit 99.1 hereto and incorporated herein by reference (the “Lender Presentation”). In addition the
Company provided the following information to certain of the lenders:

At March 27, 2020, the Company had an estimated liquidity position of approximately $115 million, consisting of: (i)
approximately $55 million of unrestricted cash and cash equivalents (substantially all of which was held outside the United
States); (ii) approximately $33 million in available borrowing capacity under Products Corporation's Amended 2016
Revolving Credit Facility (which had approximately $343 million drawn at such date); (iii) approximately $30 million in
available borrowing capacity under the Amended 2019 Senior Line of Credit Facility, which had no borrowings at such date;
and less (iv) approximately $4 million of outstanding checks. Under the Amended 2016 Revolving Credit Facility, as Products
Corporation’s consolidated fixed charge coverage ratio was greater than 1.0 to 1.0 as of December 31, 2019, all of the
approximately $33 million of availability under the Amended 2016 Revolving Credit Facility was available as of such date.
The Company, after giving effect to the 2020 Refinancing Transactions, expects to have sufficient cash to continue its
operations for at least the next twelve months.

The information set forth under this Item 7.01, including the exhibit, is intended to be furnished and shall not be deemed “filed”
for purposes of Section 18 of the Securities Exchange Act of 1934, as amended (the “Exchange Act”), or otherwise subject to the
liabilities of that section, nor shall it be deemed to be incorporated by reference in any filing under the Securities Act of 1933, as
amended or the Exchange Act, except as expressly set forth by specific reference in such filing.




Item 9.01. Exhibits.
(d) Exhibits.

Exhibit No. Description
99.1 Lender Presentation, dated April 14, 2020.

FORWARD-LOOKING STATEMENTS

This report (including the exhibits hereto) includes the Company’s plans, projected financial results and liquidity, expected
synergies, strategies, focus, beliefs and expectations, which are forward-looking and subject to the safe harbor provisions of the
Private Securities Litigation Reform Act of 1995. Some of the forward-looking statements in this report can be identified by the
use of forward-looking terms such as "believes," "expects," “projects,” “forecasts,” “may,” "will," "estimates," "should,"
“would,” "anticipates," "plans" or other comparable terms. Forward-looking statements speak only as of the date they are made
and, except for the Company’s ongoing obligations under the U.S. federal securities laws, the Company does not undertake any
obligation to publicly update any forward-looking statement, whether to reflect actual results of operations; changes in financial
condition; changes in results of operations and liquidity, changes in general U.S. or international economic or industry conditions;
changes in estimates, expectations or assumptions; or other circumstances, conditions, developments or events arising after the
date of this report. You should not rely on forward-looking statements as predictions of future events. The Company is providing
the certain forward-looking information in this report solely to provide investors with certain useful information to assist them
with evaluating the proposed 2020 Refinancing Transactions. This information should not be considered in isolation or as a
substitute for the Company’s as reported financial results prepared in accordance with U.S. GAAP. This forward-looking
information should be read in conjunction with the Company’s financial statements and related footnotes filed with the SEC. The
forward-looking statements in this report include, without limitation, the Company’s beliefs, expectations and/or estimates about
the Company’s plans: (i) to consummate the 2020 Refinancing Transactions; (ii) to use the proceeds of the 2020 Refinancing
Transactions to repay in full indebtedness outstanding under Products Corporation’s 2019 Term Loan Facility, to pay fees and
expenses in connection with the 2020 Refinancing Transactions and to the extent of any excess, for general corporate purposes;
(iii) the expected terms and conditions of the 2020 Refinancing Transactions; (iv) the Company’s plans to implement the Revlon
2020 Restructuring Program, including (A) its expectation and belief that the Revlon 2020 Restructuring Program will reduce the
Company’s selling, general and administrative expenses, as well as cost of goods sold, improve the Company’s gross profit and
Adjusted EBITDA and maximize productivity, cash flow and liquidity, as well as rightsizing the organization and operating with
more efficient workflows and processes and that the leaner organizational structure will improve communication flow and cross-
functional collaboration, leveraging the more efficient business processes; (B) the Company’s expectation that the Revlon 2020
Restructuring Program will result in the elimination of approximately 1,000 positions worldwide including approximately 650
current employees and approximately 350 open positions; (C) the Company’s expectation that it will substantially complete the
employee-related actions by the end of 2020 and the other consolidation and outsourcing actions during 2021 and 2022; (D) the
Company’s expectations regarding the amount and timing of the 2020 restructuring charges and payments related to the Revlon
2020 Restructuring Program, including that: (1) it will recognize during 2020 approximately $55 million to $65 million of total
pre-tax restructuring and related charges and in addition restructuring charges in the range of $65 million to $75 million to be
charged and paid in the period of 2021 to 2022; and (2) substantially all of the 2020 restructuring charges will be paid in cash
generated by the business; and (E) the Company’s expectations that as a result of the Revlon 2020 Restructuring Program, the
Company will deliver in the range of $200 million to $230 million of annualized cost reductions by the end of 2022, with
approximately 60% of these annualized cost reductions to be realized from the headcount reductions occurring in 2020, including
the Company’s expectations that during 2020, the Company will realize approximately $105 million to $115 million of in-year
cost reductions; (v) the Company’s expectations that, after giving effect to the 2020 Refinancing Transactions, its will have
sufficient cash to continue its operations for at least the next twelve months; and (vi) the Company’s expectations regarding its
future financial results, liquidity, supply chain and operational status, taking into account the impact of the COVID-19 pandemic.
The Company’s actual results may differ materially from such forward-looking statements for a number of reasons, including,
without limitation, as a result of the risks described and other items in the Company’s filings with the SEC, including Revlon’s
2019 Annual Report on Form 10-K, Quarterly Reports on Form 10-Q and Current Reports on Form 8-K that it has filed or will
file with the SEC during 2019 and 2020 (which may be viewed on the SEC’s
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website at http://www.sec.gov). Other important factors could also cause the Company’s actual results to differ materially from
those indicated by expected results, including, without limitation, risks and uncertainties relating to: (i) the 2020 Refinancing
Transactions not being timely completed, if completed at all; (ii) risks associated with the Company’s plans to use the proceeds of
the 2020 Refinancing Transactions which could cause difficulties and/or delays in repaying certain long-term indebtedness; (iii)
the Company’s inability to complete the 2020 Refinancing Transactions on the expected terms or completing the 2020
Refinancing Transactions on terms that are less favorable to the Company than as set forth in this report or as the Company
otherwise currently expects; (iv) difficulties, delays or the inability of the Company to successfully complete the Revlon 2020
Restructuring Program, in whole or in part, which could result in less than expected operating and financial benefits from such
actions, including, without limitation, difficulties, delays or the inability of the Company to realize, in whole or in part, the
anticipated benefits from the Revlon 2020 Restructuring Program, such as difficulties with, delays in or the Company’s inability
to generate certain reductions in its selling, general and/or administrative expenses and/or eliminate certain positions, delays in
completing the Revlon 2020 Restructuring Program, which could reduce the benefits realized from such activities, higher than
anticipated restructuring charges and/or payments and/or changes in the expected timing of such charges and/or payments and/or
less than anticipated annualized cost reductions from the Revlon 2020 Restructuring Program and/or changes in the timing of
realizing such cost reductions, such as due to less than anticipated liquidity to fund such activities and/or more than expected
costs to achieve the expected cost reductions; (v) lower than expected operating revenues, cash on hand and/or funds available
under the Amended 2016 Revolving Credit Facility, the Amended 2019 Senior Line of Credit Facility, the 2020 Refinancing
Transactions (such as due to, among other things, difficulties and/or delays in consummating the 2020 Refinancing Transactions)
and/or other permissible borrowings or generated from cost reductions resulting from the implementation of the Revlon 2020
Restructuring Program and the 2018 Optimization Program and/or other cost control initiatives and/or from selling certain assets
in connection with the Company's ongoing Strategic Review; higher than anticipated operating expenses and/or less than
anticipated cash generated by the Company's operations or unanticipated restrictions or taxes on repatriation of foreign earnings;
and/or (vi) difficulties with, delays in or the inability to achieve the Company’s expected results, such as due to, among other
things, the Company’s business experiencing greater than anticipated disruptions due to COVID-19 related uncertainty or other
related factors making it more difficult to maintain relationships with employees, business partners or governmental entities
and/or other unanticipated circumstances, trends or events affecting the Company’s financial performance, including decreased
consumer spending in response to the COVID-19 pandemic and related conditions and restrictions, weaker than expected
economic conditions due to the COVID-19 pandemic and its related restrictions and conditions continuing for periods longer than
currently estimated or COVID-19 expanding into more territories than currently anticipated, or other weakness in the
consumption of beauty-related products, lower than expected acceptance of the Company’s new products, adverse changes in
foreign currency exchange rates, decreased sales of the Company’s products as a result of increased competitive activities by the
Company’s competitors and/or decreased performance by third party suppliers. Factors other than those referred to above could
also cause the Company’s results to differ materially from expected results.

NON-GAAP FINANCIAL MEASURES

Adjusted Net Sales, Direct Contribution and Adjusted EBITDA are non-GAAP financial measures that are reconciled in the
table(s) attached as an appendix to the Lender Presentation to their respective most directly comparable GAAP measure, being
net sales, operating income (loss) and net income (loss). Adjusted Net Sales of the respective brands are GAAP net sales
attributable to such brands, adjusted for the Oxford ERP disruption-related charges. Direct Contribution is GAAP operating
income attributable to the respective brands, adjusted for: (1) non-operating items which primarily include restructuring and
related charges; acquisition, integration, and divestiture costs; financial control remediation actions and related charges; the
Oxford ERP disruption-related charges; and gain (loss) on divested assets; and (2) indirect selling, general and administrative
costs, which primarily include indirect departmental costs and amortization of intangibles. Contribution Margin is Direct
Contribution divided by the respective brands’ Adjusted Net Sales. The Company defines EBITDA as income from continuing
operations before interest, taxes, depreciation, amortization, gains/losses on foreign currency fluctuations, gains/losses on the
early extinguishment of debt and miscellaneous expenses (the foregoing being the “EBITDA Exclusions”). The Company
presents Adjusted EBITDA to exclude the EBITDA Exclusions, as well as the impact of non-cash stock-based compensation
expense and certain other non-operating items that are not directly attributable to the Company’s underlying operating
performance (the “Non-Operating_Items”). The Company uses Adjusted Net Sales and Direct Contribution as performance
measures to evaluate the ability of BrandCos to service their debt and pay dividends to the Company and its other subsidiaries.
The Company’s management uses Adjusted EBITDA as an operating performance measure, and (in conjunction with GAAP
financial measures), as an integral part of its reporting and planning processes and to, among other things: (i) monitor and
evaluate the performance of the Company’s business operations, financial performance and overall liquidity; (ii) facilitate
management’s internal comparisons of the




Company’s historical operating performance of its business operations; (iii) facilitate management’s external comparisons of the
results of its overall business to the historical operating performance of other companies that may have different capital structures
and debt levels; (iv) review and assess the operating performance of the Company’s management team and, together with other
operational objectives, as a measure in evaluating employee compensation, including bonuses and other incentive compensation;
(v) analyze and evaluate financial and strategic planning decisions regarding future operating investments; and (vi) plan for and
prepare future annual operating budgets and determine appropriate levels of operating investments. The Company believes that
these measures are useful for investors for the same reasons. These non-GAAP financial measures should not be considered in
isolation or as a substitute for their most directly comparable as reported measures prepared in accordance with GAAP and, along
with the other information in this presentation, should be read in conjunction with the Company’s financial statements and related
footnotes contained in documents filed with the U.S. Securities and Exchange Commission. Other companies may define such
non-GAAP financial measures differently.
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Non-Reliance

MOM-RELIANCE: Unless otherwite indicated ar the context reguires alherwize, the lerms “Products Corporation,” “RCPC." the “Company,”
Uwee,” Mo, “eurs” and “us® reler fo Revien Censurmer Froduchs Corporalien and its subsidiaries. Unless alhernwise indicaled er the conlext
requires athenwise, the term “Revion” refers bo Revlon, Inc., our parent company. Unless otherwise indicaled or the context requines
otherwise, all financial dota presented herein is of Revion Consumer Products Corporation and its subsidiaries. The materials presented in
this presentation have been prepared based on information provided by the Company’s management. Certain of the financial dota and
information centained in this presentation s vnoudited and has been prepared from the Company's Intemal management reporiing
systems and may not reflect all aciual costs to operate the respective brands. Making certaln allocations of costs fo varlows brands
involves the use of monagement's judgment and involves o degree of estimation and assumption: thus such allecations, while made in
good faith, are subject to varionce and may not reflect all octual costs to operate the respective brands. While the information included
herein is believed to be reliable, the Company does not make any representations or warrantfies, expressed or implied, as to the
accuracy or completeness of such information contained herein or made available, crally or in writing, in cennection with the financing
transaction described in this presentation (the “Fimancing Transactions”), and nothing contained herein is, or shall be relied vpon as, a
promise or representation, whether as to the past or o the future, This presentalion dees not purpert to conbain all of the Infarmation that
mey be required le evaluate the Financing Transaclions and any recipient hereed should conduct its own independent analysis of the
Financing Transactions and the dola contained or referred to herein, Additienally, the business and financial infarmalion and maoterials
and any other statement or disclesure an, or made available through, the Company’s websites, or other websites refered to herein, shall
not be incorporated by reference herein vnless specifically identified as such.



Non-GAAP Financial Measures

HOMN-GAAP FINANCIAL MEASURES: Adjusted Net Sales, Direct Confribution and Adjusted EBITDA are non-GAAP financial measures that
are reconciled in the table(s) atached as an appendix to this presentation to their respective mast directly comparable GAAF measure,
belng net sales, operating Income (loss) and net Income (loss), Adjusted Mel Sales of the respecilve bronds are GAAF net sales
attribuiable 1o such brands, adjusled for the Oxford ERF disruplion-related charges. Direct Confribution is GAAF operating income
attributable to the respective brands, adjusted for: (1) non-operafing items which primarily include restructhering and reloted charges:
acquisition. integration, ond divestiture costs; financial control remediation aclions and related charges: the Cudord ERP disruplion-related
charges; and gain (loss) on divested assets; and (2] indirect selling. general and adminisirative costs, which primarily include indirect
departmental cost: and amorization of infangibles. Contribution Margin is Direct Confribution divided by the respective brands’ Adjusted
Met Sales. The Company defines EBITDA oz income from confinuing operotions before Interest, faxes, depreclation, amorfization,
gains/losses on lorelgn cumency fluclualions, gains/losses on the early exlinguishment of debl and misecelloneous expenses (lhe
foregoing being the "EBITDA Exclusions”), The Company presents Adjusted EBITDA to exclude the EBITDA Exclusions, as well as the impach
of nen-cash stock-bosed compensation expense and cerfain other non-operaling items that are not directly athibulable fo the
Company's underlying operating pedformance (the "Non-Operating Hems”™). The Company uses Adjusted Met Sales and Direct
Confribufion as perffermance measwres to evaleate the ability of BrandCos to service their debt and poy dividends to the Company and
Itz other subsidiaries. The Company's management uses Adjusted EBITDA as an operating peformance measure, and {in conjunction with
GAAF financial measures), as an integral part of ik repoding and planning processes ond to, among other things: (i) monitor and
eveluate the perffarmeance of fhe Company's business aperalions, linancial pedarmance and overall Bguidity: (i) facilitate management's
intermal comparisons of the Company’s historical operating performance of its business operations: (iii) faciitate management's external
comporisons of the results of its overall business fo the historical operating performance of other companies that may hove different
capital strectures and debt levels; (iv) review and assess the operating pefermance of the Company's management feam and, together
with other operational cbjectives. as a measure In evaluoling employee compencaticn, including bonuses and other incentfive
campensation; (v} analyze and evaluate financlal and strategle planning declslons regarding fulure operating Investments; and (vI) plan
far and prepare flure annual aperaling buedgets and delermine appropriate levels of operaling invesiments. The Company believes that
these measures ane useful for investors for the same reasons, These non-GAAPR financial measures should net be considered in isolafion or
as a substitute for their most directly comparable as reporfed measures prepared in cccordance with GAAP and. along with the other
information in this presentation. should be read in conjunclion with the Company’s finencial stotements and related fooinotes confained
In documents filed with the U5 Securities and Exchange Commission. Ofher companies may define such non-GAAF financial measures
differernthy.




Forward Looking Statements

FORWARD-LOOKING STATEMENTS: Thiz presenfalion incledes the Company's plons, prejected financial resulls and liquidity, expected
synergies, shralegies, fecus, beliels and expectations, which are farerard-looking and subject to the sale hatber provisions ef the Frivale
securities Litigation Reform Act of 1995, Some of the farward-locking stalements in this presenlation can be idenfified by the vse of
forward-locking terms such as "believes.” "expects” “projects,” “forecasts.” "may.” "will." "estimotes.” "should,” "would,” "anficipates,”
“plans” or other comparoble terms. Forward-looking statements speak only as of the date they are made ond, except for the Company’s
ongoing cbligations under the W5, federal securifies laws, the Company does not underoke any cbligotion to publicly vpdote any
forward-loaking statement, whether fo reflect aclval results of operaflons; changes in financlal condiflon: changes in results of operallons
and liquidity, changes in general U5 or internofional econemic or industry conditions: changes in estimales, expeciations or
assumplions; or ather circumstances, conditions. developments or events arising after the date of this presentation. You should not rely an
forward-locking stotements as predictions of future events, The Company is providing the certain forward-looking information in this
presentation solely to provide investors with certain vseful information to assist them with evaluating the propesed Financing Transactions.
This information should net be considered in isolation or as a substitvte for the Company's as reported financiol results prepared in
accardance with U5, GAAP. This farward-looking Infarmation should be read In conjunchion with the Company's financial statements and
related feolnotes liled with Ihe SEC, The forward-looking statements in this presentalion include, withoul imitation, the Company’s beliefs,
expachations andfar estimales abaut the Company’s plans (i) to consummate the Financing Transaclians: (i) fo use the proceeds of the
Financing Transactions te repay in full indebtedness oubstanding under Products Corporafion’s 2001% Term Lean Facility, to pay fees and
expenses in connection with the Financing Transactions ond fo the extent of any excess, for general cerporate purposes: (i) the
expected terms aond condifions of the Finoncing Transactions: (iv) the Company's plans fo implement the Revion 2020 Restructuring
Program, Including (&) ik expeciation and belief that the Revion 2020 Restructuring Program will reduce the Company's selling, general
and administrative expentes, as well gz cosl of goods 2ald, improve the Company's grods profit and Adjusted EBITDA and maximize
productivity, eash flow and liquidity, as well as fighisizing the erganization and eperdting with more efficient warkflows and processes and
that the leaner arganizational struchure will improve communication flew and cross-functicnal colloberation, leveraging the more efficient
business processes; (B) the Compony's expectofion that the Reviom 2020 Restruchwring Program will result in the eliminotion of
approximately 1,000 positions worldwide including approximately 650 current employees and approximately 350 open positions; (C) the
Company's expechallon that | will substantlally complete the employee-related acllons by the end af 2020 and the ather consolldation
and outsourcing aclions during 2021 and 2022; (D) the Company's expeclolions reganding the amount and timing of the 2020
restruciuing chorges and poayments related to the Revion 2020 Restucluring Pregram, including that: (1) it will recognize during 2020
approximately 555 million fo 565 million of total pre<fax restivcturing and related charges and in addifion restruciuing charges in the
range of 5465 milion fo 575 million to be charged and paid in the peried of 2021 fo 2022; and (2) substantially all of the 2020 restrecturing
charges will be paid in cash generated by the business; and (E) the Company's expectations that as a result of the Revion 2020
Restructuring Frogram, the Company will deliver in the range of 5300 milllon to 5230 milion of annualized cost reductions by the end of
2022, with approximately 0% of these annualized cost reductions to be reallzed from the headcount reductions occumring In 2020,
including the Company's expecialions that during 2020, the Company will realize gpprogimabely F105 millien fo $115 milion of if=year
cost reductions; and (v) the Company's expectations regarding its future financial resulls, liquidity, supply chain and operational status,
taking into acceunt the impact of the COVIR-19 pandemic.




Forward Looking Statements (Continued)

The Company's aclual results may difer matedally from such forward-looking stalements for 0 number of recsens, including, without
limitcilian, as o resull of the risks described gnd other items in the Companys filings wilh the SEC, including RCPC's 2001 % Annual Report an
Farm 10-K, Guarterly Reports on Form 10-Q and Current Reports on Form 8-K that # has filed or will file with the SEC duding 2079 and 2020
[which may be viewed on the SEC's website ot hitp:/fwww.sec.gov). Other important factors could also cause the Company's actueal
results to differ materially from those indicated by expected resuvlis, including, without limitation, risks and wncertainties relating to: (i) the
Financing Transoctions not being timely completed, if completed ot alk; (i) risks ossociated with the Company’s plans te use the proceeds
af the Financing Tromsoctions which could couse difficullies andfor delays in repaying ceraln long-term Indebtedness; (Hl) the
Caompany’s inability to complele fhe Financing Transactions an the expected lerms or compleling the Financing Transactions on terms
that are less favarable to the Company than as sel forth in this presenfolion or os the Company othersise currently expects (iv)
difficulties, delays aor the inchility of the Company to successfully complete the Revion 2020 Restructuring Program, in whole or in part,
which could result in less than expected operating and financial benefits from such aclions, including, withowt limitation, dificulfies,
delays or the inability of the Company to realize, in whole or in part, the anficipated benefits from the Revion 2020 Restructuring Program,
such as difficultles with, delays in or the Company’s Inabdlity te generate cedain reduetions In its selling, general and/ar adminkstrative
expenses andfor eliminale certaln posifions, delays in completing the Revion 2020 Restructuring Pregram, which could reduce the
benelits redlized from such aclivities, higher than anficipated restructuring charges and/or payments and/er changes in the expecled
timing of such charges and/or paymenis and/or less than anficipated annualized cost reductions from the Revion 2020 Restructuring
Program and/or changes in the fiming of realizing such cost reductions, such as dwe e less thon onficipoted liguidity fo fund such
activifies and/or more thon expecied cosis fo achieve the expected cost reductions; and/or (v) difficulties with, delays in or the inability
to achieve the Company's expected resulis, such oz due to, among other things, the Company’s business experencing greater than
anficipated disuptions duee ta COVID-1% reloted uncedainty or other related lactors making it mare difficult fo maintain relationzhips with
employess, business parners of governmenial enfiies and/for olher unonlicipated circumstonces, rends or evenls affecling the
Company’s financial pedormance, including decreased consumer spending in response to the COVID-19 pandemic and relafed
conditions and restictions, weaker than expected ecenomic conditions due to the COVID-19 pondemic and its related restictions and
conditions continuving for perods longer than cumently estimated or COVID-1% expanding into more territeries than cwmrently anficipated,
ar ather weakness In the consumption of beauty-related products, lower than expected acceptance of the Company's new products,
adverse changes in foreign cumency exchange rales, decreased sales of the Company's products o3 o resull of Increased competitive
cchivilies by the Company’s competitors and/or decreased perarmance by third parly suppliers. Faclors other than those refered o
above could alie cause the Company's results te differ materally from expeched resulls.
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Transaction Overview

= Revion Consumer Products Corporation ["RCPCY]. the direct wholly-owned cperaling subsidiary of Revion, Inc. ["Revion”
and together with RCPC and its subsidiaries, the "Company”| is soliciting the support of its lenders under the 2014 Termn
Loon to effectuate a recapitalization fransaction [the “Transaciion™)

= The Trarnsaction wil enhance lguidity, improve the Company's maturity profile, and posifion the Company for future

SUDCESES

# An Ad Hoo Lender Group (“AHG Lenders”] has agreed 1o suppart the Transaction via a fully backstopped financing
commilrmeant and their consant fo amend fhe 20018 Tern Lean

* The Transaction incledes the following key elements:

RCPC will confribute certain intellectual propery related to Elizabeath arden, american Crew, and cerain owned
Portiolio Group brands and owned Fragrance brands [collectively, the "BrandCeo Collateral”™) into a Resticied
Subsicliary ["BrandCo™) andforifs Restricted Subsidiaries

ssuance of a new money $250.0 milian First Lien Term Loan (CHNew Monay Term Loan”) secured by a first priorily lien
on BrandCo Collateral and parni passy iens on 2014 Term Lean collateral

= Fully backstopped by the AHG Lenders incleding $3200.0 millon of new money ond $50.0 million of AHG
bend purchase

- Paricipation in the Mew sMansy Terrm Loan will be offered to all 2316 Term Loan lenders

- Procesds used o (i| pravide liguidity for ganeral corporale purposes, i) refinance the Company's 2019
Term Loan, and i) to pay transaction fees and expenses

lssuance of a new 3950.0 milion Second Lien Term Loan [“Boll-Up Term Loan"] secured by second priority liens an
BrandCa Collateral and parni pasiu ligns an 201 & Term Loan collateral

- Offered to all 2016 Tern Loan lenders that commit to the Mew Maoney Temn Loan
- Proceeds to refinance certain 2014 Term Loan obligations

Additicnally, a Third Lien Term Loan [*Junior Boll-Up Term Loan™, and together with the New smaney Temrn Loon and
fhe Rell-Up Term Loan, the “Mew Temrm Loons”) secuwed by third pricrity llens on BrandCo Collateral and por passu
liens on 2016 Term Loan collateral

= Amount to be based on certain paricipatians in the 2316 Term Loan amendment and extension

Amendment and extension of the Company's 201 & Sanior Secured Term Loan (Y2014 Tarm Loan”| ta (i) extend the
raturity to June 30, 2025 subject to springing rcturity] and (i} allow for the Transaction

REVION



Transaction Overview (Continued)

E il h
= REFR0 millicn of Mew Money Term Loan (includes PIE commitrment fee| wil be issuad via o direct placement to the AHG Lenders
and synccation of the remaining pincical 1o all 3006 Term Loan lenders [including the AHG Lenders)
= Syndlicoted porfion hos been bockitopped by the AHG Lenders [the “Backstopped Mew Money Term Loan Porfion”]
s $25000 millicn of Boll-Up Tenm Loan

- Inconnection with financing commitments, the AHG Lenders will fund 3347 .4 million principal amownt of Ball-Ug Term Loan,
the proceeds of which will be used by RCPC 1o purchose on equivalent amount of 2008 Term Loan fram the AHG Lenders

= The remaining 36024 milllon principol amaunt of Roll-Ugp Tenm Locn will e offered o ratka bo all 2016 Term Loon lenders
participating in the syndication bosad on fheir respeciive Mew Money Tarm Loan commitmanis [including the AHSG
Lencens)

- Pardicipaiing Lenders will b= enfifled to receive approsimotely 0.75:1.00 of their Mew Money Commiiment in Baoll-Ug
Term Loon bt no kess than heir pro rota shiore of the Gockstopped Mess Money Temm Loon Porticn

= Thee i nd minimuem new money commilment amcunt Grd all lenders will be profecled on ther pro rato
partion of new monsy and associotad roll-up

= Tothe exbent ary 2016 Term Loan lendars donot parlicipals, ther anfifled share will be allocated fo the AHG
Lenders' Bockstopped Mew Money Tsrm Loan Pordion

- Each Paricipating Lendsr will be enfitied to fund addifional Roll-Ug Term Loan within three years fram Closing o the extent
thel Roll-Up amount is in excess of thelr exisfing 2016 Term Loan holdings
Amendment
s The 2006 Term Loan will be amendsd to extend moturities 1o June 30, 2025 [provided not mone than 57250 milken of nen-extended
2008 Term Loans rermain herealler ard sobject boa soinging matuily 3 months abead of e Aogust 2024 maludly of e 4.25%
Senior Hobes if mone than $100.0 milkon remaine ouistanding] and 1o permit:

- Incurence of the Mew Term Loans and sacurnify pockages
- OHher terme and condifiors o described in fhe Summoary Tern Shaat

» Maw Money Participating Lenders will receive pro rata Rell Up Tarr Loan, 50 bps consent fee, and axdand thair remaining 20014 Tarm
Loan

= Non-Participating Lenders that extend their 2014 Term Loan will receive a 50 bps consent fee and up to 25% of exsling 2014 Term
Loon koldings into a Junior Boll-Ug: Term Loon if consents are received by 3100 pum. prévailing lime in New York City, Thursday, April
14t

»  Mon-Parlicipaling Lenders that do not esdend bot corsent o the amandment will receive a 50 bpe consent fee wilh no Junior RBall-
Up Term Loan

* Commitmenis and/or consents are due no later than 3:00 p.m. prevailing time in New York City on Friday, April 17

REVION



Sources & Uses and Pro Forma Capitalization

($ Millians)

Sources and Uses of Funds

Mew Money Term Loan (includes FIE Commitment Fes) $2730  Purchase of Exdsting Termn Loans $7500
RollUp Term Loan F50.0 Refinancing of 2017 Termn Loan Facility 3347
AHC Bond Purchase 500
Mew Maoney Term Loan PIK CcmmMnT&e 280
Fnancing Fees and Experces 348
Cash to Balance Sheet 530.5
Total Sources 51,8280  Total Uses $1,628.0
Cument Pro Forma
1243172019 127312019 Maturity
Cash & Cash Equivalents $55.4' 5585.9
2014 ABL Revolver [$441.5 million)” a53.5' 353.5 Apr20 | Sep-21
2018 Forsign Asset-Based Termn Facility 823 B23 Jul-21
2014 Term Loan 171346 F&3.6 Jun-25°
2017 Term Loan 2000 - Aug-23
Spanish Government Loan 0.4 0.4 2025
Mew Money Term Loan (includes PIE Commitment Fes) - 8780 Jun-25
Roll-Up Tesm Loan - 2500 Jun-25
Total Secured Net Debt $2.274.4 524419
E.75% Senior Unsecured Motes 5000 4500 Fele-21
&.25% Senicr Unsecured Motes 4500 4500 Aug-24
Total Met Debt 53,244 4 533409
FY 2019 Adj. EBITDA 52661 5286.1

! Reflect cwistanding balance as of March I7®, 2020,

T inciudes a £41.5 millon Tanche 8 of ARl Revoler that has o maturty of Apedf 2020 In cument
AR LERSRON WATH IR ANONIT A0 e MLy,

¥ peflecis extended miatuthy of Bdcting Tem Loan Focilify.

1 Adjusted EATDA 5 o non-GaF measure reconcied fo i mast direciiy companabée
i thar apcssnoicas afiochod. See oo "HON-GALP ANANCIL MEATIRET™ on poge 3.

REVLON
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Pro Forma Organizational Chart

Revion Consumer Products
Corporation 54415 million 2014 ABL Revohear

[“RCPC™) 57636 million Exisfing [ Exiended 2014 Term Loan
Guarantor S450.0 million 5.75% Senior Noles due 2021
(solely for New Money | 3450.0 million §.25% Senior Noles due 2024

$878.0 million New Money Term Loan
(includes PIK Commitment Fee)
5$950.0 million Roll-Up Term Loan
“ e

Term Loan and Roll-up
Term Loan)

Crther subsidiaries R | 582.7 million Other Debt

BrandCo Subsidiaries

BrandCo Collateral

“Ther g Tewrn Loans will b secured by FIsn, Second. ond Thid prcety Fers on BrndCo Coikatenl and por passy fens on RemanCo Codatenl REV I g ) N
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Summary of Terms

Securiby:

Inferest Rate:
LIBOR Floor:

Financial Covenant:

Affirmafive and
Hegalive Covenants:

Mew Money Term Loan Jumior Roll-Up Term Loan

Revion Consumer Products Corporation (“RCPC™ or the “Bomower|

$578.0 millicn Mew BrandC:o Temn Loan
(inciudes PIK Commitment Fee] |“Hew
Maoney Term Loan™)

395000 mition Ro-Up BrondCo Term Loan [ ] milicn Rol-Up BrandCo Term Loan
[“Roé-Up Term Loan™) {*Junicr BolFUp Temmn Loan™]

June 30, 2025 (subject to a springing maturity 3 months anead of the August 2024 matuity of the 6.25% Senior Motes if more than $10000
millicn remains cutshomding]

Beautyge I, LLC a Desawars Bmited liabiity company (“ErandCo”), Beautyge |, an exempted company incorponated in fhe Caymman
Elands and the direct parent of BrandCo [“BrandCo Hoidings"), any subsidiones of BrandCo, and the obiipos under the 2014 Term Loan
Secured on a first lien basis by the BrondCo

Codateral and a 34% equity pledge of any Secured on g second and thind lien basis by the BrandCo Collateral and pan passu with the
Hon-CGuarantor subsdianes directy owned Hew Money Term Loan by a 34% equity peedge of any Hon-Guarantor subsdianes directy

by a Cuarantor [subject fo certain owmed by a Suanantor subject fo cerfain exceptions), and pan passw with RemainCo
exceptions), and por passuwith RemainCo  Colioteral

Coilgrenal

L + 10.50M% plus 2.00% PIK L+ 3.50% [Same as 2014 Term Loon|

1.50% 0.75% [Same as 2016 Term Loan)

0% per anmurm with remainder af maturity

Hon-colatse in first 2 years; 75% of the

appicabie mangin, pius adjusted LIBOR in

Yeor 3; 50% of the appiicabe margin, plus

adjusted LIBOR in Yeor 4 and at par £
Mo premivm

thereaffer

102.5% Special Mandatony Call for Specified
Aspet Sales within 12 maonths of Closing

Same as 2014 Termn Loan except that net cash proceeds from the sole of Brand Co Coliateral shail e appied (i} first to the Mew Money Term
Loan, [ii) then te the Rol-Up Term Loan, (i) then 1o the Junior Boil-Up Term Loan, {iv) then fo the Exended 2014 Termn Loan, and (iv) then to
e Existing 2014 Termn Loan

Hone, but inciudes provisions from the 2019 Term Loan reganding trapped cash, wihich permiits resricted payments from BranaCo unless,
after g one-year holiday, the aggregate net sales of licensed products of BrandCo Collateral deciine over 30% with respect to (i) net saes
for Gea 2020 and @1 2021 taken together on an annuaized Dosis, reative to net sakes for G 2020, @1 2021, and G2 2021 taken together on

an annudalized basis for the G2 2021 test pericd, (i) net sales for G4 2020, G1 2021, and &2 2021 taken fogetner on an annualized Dasis,
relative to net sales for LTM G5 2021 for the Qi3 2021 test peniod, and i) LTM net sales for test pericds thereafter

customary fior fociities of this type;

Agditionaly, the Bomower will De permitted 1o roll-up the §.25% Seniof Motes due 2024 on a second Fen bass up 1o 345000 milicn at any time,
and ona po passy basis for )] up to 32250 milion if BBITDA! s cetween $375.0 milion and $425.0 milion and (i] up to $450.0 millicn §

EBITDA! is grearer thon $4£25.0 millicn
REVLON
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Transaction Timeline

March 2020 April 2020

5 S 5 M T W T F 5
1 2 4 5 & 7 12 3 4
g 1 11 12 13 14 5 & 7 & % 11
15 17 18 19 20 2 12 13 14 15 16 17 18
22023 24 25 26 27 028 19 20 21 22 23 24 25
2% 30 31 26 27 28 29 30
Key Date
W us Holiday

Event Date

Lender Call

Early Consents

Commitments / Consents Due

Closing Date

April 14
April 14
April 170

Weaak of April 20M

REVION



Overview of BrandCo Collateral

$960M

2019A Met Sales

S291M

2019A Direct Coninlbution

30%

2019A Coniribution Margin

Source Infemal Managemand daha.

Crew
%
Bibchurn
%
Cramed

Brand
CHD
Muliculbwd 4%
Group
=
Almay
&%
Amenican

Fragrance
Porticic
B

HNode: Fnonciobs excliude lean Mate fragrance. Direct Condibufion and Confribation Mangin ane
non-GAAP meosunes recancied fo thalr respective most dinectly companable GAAP measwne in
fhwe oppendices atfoched. See ako “NOMW-CAAF AMANCIAL MEASURES™ on poge 3

1 EMEA Includies Giokwal Trovel Refall.

Eizobeth
Arden

Portfolic of iconic, leading brands diversified across key
high growth categories, channels and geographiss

Strong exposure to fast-growing beauty markets and
rmaintains a diversified, global presence with relationships
globally across key retailers

Bizabeth Arden maintains a frue omni-commerce model
with an established DTC platform

Attractive inancial profile and driving growth inifiafives fo
capitalize on significant whitespace opportunities

Geography
Pacific Lﬂzrgm

4%

Harth
Amarfica

REVLON



Overview of BrandCo Collateral (Continued)

i

Elizabeth Areden

Portfolic of prestige
franchises focused on
skincare, color and
fragrance products

$520M

2019A Net Sales

S134M

2019A Direct Contribution

Retail Sales!

Select Porifolio
Brands?

CREMEBNATORE. 2%
CND. Roux .

Jancr
ALMAY Jil

$281M

2019A Net Sales

S79M

2019A Direct Contribution

Market Leading Brands
Across Definct Categories

Owned
Fragrance
Portfolio?

(bt gy

PAUL SEBASTIAN

HALSTOMN ﬁwﬁmﬁ-
Uehide” Shoutideos

S80M

2019A Net Sales

S42M

2079 A Direct Confribution

#1

US Mass Fragrance
Player

EmEEIC 0N
The leading global
Official Supplier to Men™

of supernor grooming

products, with strong
stylist endorsements

S79M

2019A Net Sales

S35M

2019 A Direct Contribution

#1

Glokal Men’'s Professional
Hair Brand

Sowsca: infemal Monagaemeand date. Ronking date from Kine 2018 and Miekan.
b Finnciabs anciucke ean Hote Frogronce. Dt Contibution & o nan-GAAF masuns
recancied to its moas diec iy compancbiie GAAP mecsse in the oppendices affoched, See

ako WON-CAAR FINAMCIAL MEASURES™ an pape 2

! Raflects astmated ecaipt of paint of sofie for Binobafh Arden S
¥ Bardodes cartoin keensed beands faf do nof constifute BranoCa Colfmant
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Financial Overview

(% Millicns)
7 of 2017A
FYE December 31, NITA 2018A 2017A Tolal
NET SALES
Hizak=th Arden $4338 34701 35200 54 0%
Crwned Fragrance Paorifolio 750 a8 79.6 5.3%
Mitehwmm 548 as.4” 795 B.3%
Amercan Crew 773 77é 79.0 B.2%
Alrmary 522 21.0% 749 7.5%
Mutticutiural Group &25 528 545 6.5%
CHD 543 849 51.5 &.4%
TOTAL MET SALES 5719.8 5976.6 $95%.5 T100.0%%
TOTAL COGS (5382 8) [5383.1) (5388.0)
GROSS MARGIN
Elizaksth Arden $266.1 3127 3274 57.6%
Crnwned Fragrance Paorifolic 542 514 471 B.I%
Mitchum 348 362 307 5.4%
Amefican Crew 534 553 581 10.2%
Almary e 502 334 £.B®
Mutticuttural Group' 344 327 342 &.0%
CHD 543 549 385 &.7%
TOTAL GROSS MARGIN $5372 5593.5 $571.5 T00.0%%
Gross Profit Marngin 58.4% 60.8% 59.6%
DIRECT CONTRIBUTION
Elizaketh Arden $76.0 $125.4 31343 46. 7%
Cravned Fragrance Porifolio 450 429 4210 14.4%
Mitehum 236 268 206 1%
American Crew 276 263 352 12.1%
Alrnory 23 145 120 41%
Mutticulttural Group’ 205 204 236 1%
CHD 265 »nF 233 5.0%
TOTAL DIRECT CONTRIBUTION 52405 5284 8 $291.0 T00.05%
Direct Contribution Margin 26.1% 2.2% 30.3%

Sourca! inhermal Managemend Jahn.

Mode: Fimanciab ascivcke ean Mote Frogronoe. Adjusted Ned Sakes, Drect Contribution and Conddbution Marngin ang

FONGAAR WIS FCONCRed FD el nespeciive mash cirectly COMpannbie GAAF MW in M 0ppendices

atbachaed, 5w abo "WON-GAAP FIMANCLAL MEASURET an paps 3 REV lD N
! MAUMIC LT Groan “MOGT includies Crmd of Motueg, Loty Bodly, Rows and FovcbFul

¥ Rafects Adjusfed Naf Sakes 15



COVID-192 Impact

Business Impact

=  We antficipate a decline in net sales of approximately 14% in Q1 2020, which is consistent with guidance from our competitors.
COVID impact accelerated in the katter half of March 2020, and we expect this trend o peak in the second quarter of 2020

= However, the topdine impact is not uniforrm across the mulliple, diverse business segments:
=  We continue to experience strong growth in China primarily due fo the strength of Elizabeth Arden being largely an cnline
business and less dependent on brick and mortar retailers
= Travel Retail, Prestige and PRO [dependent on salons) are being significantly impacted globally
=  The mass business is being impacted by a shift in consumer buying patterns from color cosmetics to AP/Deo, hair color. nail
care and color and other beauty essentials both in store and online

= [mpact of delayed shipments of components from China confinues to be limited in scope and not material to overall
production capakbilities

= |nthe current environment. our three largest manufacturing facilities continue fo operate unencumibered as well as our
distribution cenfers around the world

Risk Mitigation Actions
Financial
= Optimizng brand support
=  Confinuing to monitor the sales § order flow and penodically reevaluating the possibility to scale down or cancel programs
=  Closely managing cash flow and liquidity; priontizing cash to ensure no impact to production capabilifies
Organizational
= Furloughed 40% of employees by location in the US across the commercial offices and 30% in factories
= Implemented a 4-day work week in the US, resulting in a 20% reduction in base salaries; Executive Leadership Team and CEO
base salary reduction at a higher rate
=  Implemsnted a reducticn in board fees
= Suspending ment increqses, discretionary profit sharing contributions and 401 (k) match
= Analydng the possibility of implementing a 4-day work week in Europe, Mexico and the Pacific
= Validating Eurcpean countries work force subsidies

REVLON
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Revion 2020 Restructuring Program

= Revion is implemeanting a new global organizational restructuring program that is expected to
deliver appreximately $200 - $230 million of annudlized cost reductions by the end of 2022

- &0% of these cost reductions to be realized from headcount reductions occurring in
2020

= The Company expects to eliminate 1,000 positions worldwide including 450
current employeess and 350 open positions

- $105 = 115 million of cost reductions are expected to be realized in 2020
= As part of the restructuring program, the Company also expects to recognize:

- In 2020, $55 — 385 million of pre-tax restructuring and related charges for severance,
retention, and other contractual termination costs

- An odditional $65 — 375 millicn of charges to be paid in 2021 to 2022 relating 1o other
consolidation and cutsourcing initiatives

- The Company expects that substantially all of these restructuring charges will be
supported by cash generated by the business

* The program will result in @ leaner organization with enhanced communication flow and

cross-functional collakoration leveraging business processes designed to maximize
productivity, margins, cash flow, and liguidity

REVION
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Elizabeth Arden - Overview

~51B Retfail Sales’

$520M $134M

20194 Net Sales 20194 Direct Contribution +17% Direct Contribution CAGR since 2016

32% Weight of E-commerce Sales

26% 22% Weight of China

20194 Contribution Margin y y
= +38% YoY Growth in Asia

Four Franchises Represent Two-Thinds of Eizabetn Arden Business Wwestem Markets
Ceramide Frevoge = ioble net = Shong digitd
— salesdrojectory engagerment
= waith softmess in diriven by
; frodifionol skincane ond
department oppartunity
i shore channel fiar bk and
H offset by e rmosdar
Commence EXparEon
Eight Hour " Sirong brand " Youngsr,
recognifion digitally saney
and frust Consumer
reinforced by o
o e ) corsurnar
Y hesilage torget oge:
i " Coem 545
Consumer
torget oge: 35
59

Sowsca: intermal Monagemeand dato
Mode: Diect Condibution and Confribedion Masgin am non-GAAF measunes seconcled fo e

respactive mast directly compansbio GAAF measu in e oppendicss ettoched. Seo ol REVID N
“HICH-GAAP FINAMCTAL MEASURES" on page L

! Raflocts astimated mcsipk of paint of sofie for Erabafh Asden SKLL 1%



Elizabeth Arden - Overview (Continued)

Shift to E-Commerce

us China

~30% E-Commerce

~85% E-Commerce

UK
) L Tmall Largest Growth Contributor in China

vl Tmall $83
~40%: E-Commerce
Kerea $44
-".‘ $15 $2¢
At
~15% E-Commerce 2016A 2017 A 2018A 2019 A

Momentum Driven by a Digitally-Engaged Younger Consumer
The Elizabeth Arden woman wants fo lock as vibrant and youthful as she feels. She is dynamic, independenf and confident
She has high expectations, insisting on proven technologies that deliver visible results

Self-care is a priority. She actively evaluates her skincare routine and is on the watch for the latest innovation and science

Soueca: intemal Monagemand daho_
Moda: § in milkors, Parcentoges edlect B of 20017 naf sakes

! Raflecs astimnahed recodnl of point of sofie Ior Eaabe T Axdain Sk



Elizabeth Arden - Financial Overview

i$ Millions)
Net Sales Direct Confribufion and Margin
719 CAGR 958 — L m
S
134
2007 A 2017A 2017A 2018A 2017A

2019A Sales Mix

Key Subcategories Geography Channel

ch:.rnehcs

Frusmn:c ‘
chcu'e

Zouwece: intermal Monagameand dato.
ot it Condrbution and Coninbtion MOsgin QR Non-Gaar measunes mooncied fo

Hhair respes five mced dveclly comgar bk GAAP moemue i the oppendices attochod, Ses REV[Q N
kD “NON-GASP FIMANCIAL MEASLIRES™ on pags 2.

! EMEA, inciudes Gicbal Trovel Rafall 21




Almay - Overview

S75M

2017A Net Sales

S12M

2017A Direct Contribution

16%

2019A Contribution Margin

The Clean Beauty Pioneer in Mass Cosmetics

L OFf 10,000+ cosmetic ingredients to choose from,
Almay uses =500 while never sacrificing
performance

L | Problem/fsolution makeup for efforfless beauty
applicafions

| Rebranding in 201% emphasizes brand promise:
Hypoallergenic, Fragrance-Free, Cruelty-Free,
Dermatologist and Ophthalmologist tested

lip Makeup

Face
Remover

Eye

Sodurca: intormal Monagaemend dohe.

Pt Diindn ! Cordrbition and Canribafion MOQin am mon-GAAR medsunes seconclod fo
nespacive mast disectly comparahie GAAF maasne in e oppendice:s atteched. Soo aiso
“HON-GAAP FMANCIAL MEASIRES™ ait page 3.

Vinfivansher Geoan Boo uty Repond.

T Caring up Bedauhy [275 Dighal 12 inchax 2018, Search valumae Q2 200703 2018,

2

L | 78% of Consumers say "ECO-FRIEMDLY™ is somewhat
ta very important!

| B2% of Consumers say "DOES NOT TEST ON
AMIMALS" s scrmewhat to very important®

L 7 1'% of Consumers say “SOCIALLY &
ENVIRCHNMENTALLY RESPOMSIBLE” is somewhat to
very important?

REVLON



Almay - Overview (Continued)

Brand Positioning: Clean Beauty Distribution Overview

Almay was the First Brand fo: Key Retailers:

(;\.

¥ ) Make hypoallergenic cosmefics

v Make 100% fragrance -free products

= Walmart @
L i / Disclose all ingredients used target
f;a- Perform safety testing for allergy and irritation

)
I'\-/J;I Formulate for contact lens wedrers

23



Almay - Financial Overview

(% Millicns)

Direct Confribution and Margin

coemoom i 1%
7 19 CAGR: [4.6%) n -

————

82 23 - 14
12
[

2017A 2018A° 2017A 2017A 2018A 2019A

2017A Sales Mix

Geography Category

Lasfin _EVEA? ARCED)
Amefico 1%

Horth
Amesica
2%

Eowircaa: infarmal Monagamend geh: Miekain.

Mode: Adjusied Mef Sakes, Dinect Condrbution and Confribadion Mangin ane non-GA4A° mecsuness meconcied o thed espective moa

direc ity comporably GAAR measure i the appendices ofachd. o aba "HOMN-GAAP FNANCIAL MEASTIRET o page 3 REv IQ N
! Rasfloc s Adisied Maf Sak

T EMEA inciuckes Globol Travel Redail 24



Mitchum - Overview

S80M S21TM

201%A Net Sales 20194 Direct Contfribution

26%

2019A Contribution Margin

Pirs e

Stick f Aerosol

fred L Salid & Other

Source: infermal Monagemend dofo. Ronking dofo from Fuomonitor, Meken, Eine, BL Mifchum
Trenching Firaal Rapaodf-Us.

Fode: Dinect Condibution and Coninibefion Movgin o non-GAdF measunes econcled fo e
mespocive mast dimctly companahle GAAF measne in the appendicoes atechoed. oo also
“HCH-GAAP FRWNANCIAL MEASURES” an page 3.

#3 Women's Brand in the UK

#4 Brand in the UK

#4 Brand in South Africa

#4 Brand for Consumer Loyalty in US

Consumer Purchase Criternia

] Efecfively prevents odor
ides long lasfing proteciion
| Prowi i fmcs
ety prevents wel H
| Effectivety b wemines

Does not leove whilte maris on clothing
Dioz=s not leave mip shirt discolomed
Croes nod leave miy skin sticky or greasy
Helps me feal confident

s good price

25
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Mitchum - Overview (Continued)

Brand Positioning Distribution Overview

Maximum efficucy performance Three Key Markets for Mitchum:

gives you the confidence to [ = United States
embrace life & celebrate being
closer to others Walmart WCVS Uhireens
TARGET
31.2% Loyalty Rate
P Lt : :
- ] United Kingdom
@ Supavcrugs TESCO sainsbury's
Differentiated brand builf on performance
#4 brand
and frust
f;\l Top 4 AFDEQ brand in the United Kingdom and South Africa

¥ ) south Afica

L TRT-T'S-13 I Dis-Chem P s

PHARHACIES

J\I Among the fastest growing APDED brands in the
.. United Kingdom and South Africa

#4 brand

Enueca’ Inharmdl MenaQenmed date, Miekan. HL
Mode: UE cansumar lnvally repeetants FY 2018 dafo a3 v Makan panel data, UK

Aafal ok AeDneRtnts T Ircugh Sapdanber 2009 o Doy Micdon, Ronk in South
Ao epresents YTD theowgh Sephomibay 2070 ag per BL

26



Mitchum - Financial Overview

($ Milliors)

Direct Confribution and Margin

——— 1719 CAGR: i) =» ««»

g
B85 B& 27
. . BD i . 2]
20017A 20184 20174 2017 A 2018A 20194

2019A Sales Mix

Key Subcategories Male [ Female Split Geography
Ciiher Pocific ROW
= B 1%
Arrosol
15% Gl
b= 4
Forth
Americo
S
Fernale
Raoll On =
e o Emes’
41%
ik [ Eolid
5%

Sourca: infermal Monagamend dofe.

Poda: Adfeloc Ml Faks Dinect Condabution and Confribadion Morgin ant non-GAAR medees

mcancied to ther rspecive most dnec iy comparable GAAP mecans in the oppandecas

affached, See abo "WON-CAAF FINANCLIAL MEASUIRES™ on page 3. R EV ED N
! Resflocts Adjusfed Mef Saks

TEMEA inciicies Globao! Tivel Retal 27



CND - Overview

561M $23M #2 Global Professional Nail Brand

201%A Net Sales 201%A Direct Contribution
#1 Professional Gel Nail Polish

38% 40" Anniversary
2019A Contribution Margin

Product Franchizes Consumer Overview

The Mail Brand of Choice Among Professionals and Consumers Globalky

T Nail Care Brand Positioning:
Enhancements Products
Long-lasfing perfectly polished

' nails on the cutfing edge of
1 edvcation, technology and

cnm fashion

& n

- LN

CHD Shelloc CHD Vinylux

Sowrca: intermal Monagemeand doto. Ronddng dote froe Kine 2018,
Mode: Diect Condibution and Confribefion Movgin am non-GAA4F measunes seconcled fo fhed

mspacive okt disectly companable GAAF rmeasne in the oppoendices atfeched. Soee afo REV IDN
“HOH-GAAP FINAMCIAL MEASIRES™ an page 3
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CND - Financial Overview

($ Millions)

Direct Confribution and Margin

— 17

1% CaGR: 114 6%

2017A 2017A 2017A 2018A 2019A

2019A Sales Mix
Channel

Mass
1%

Hail Poiizh
7=
tHarth
Armerica
85%

Professional
R

Sousce: infermal Monagerme st aafo.

Moda: Dinect Cordrbution and Confribation Masgin o non-GAAr moasunes seconclod fo hed espectve most cisecthy
campanbie SAAF measwe in e appendioes offoched. See cise "HOW-GAAF ANANCIAL MEASINES™ an pope 3. REV[DN
1 Crthar inchades oo cissankes o adocinonie nod soeassanes ovd producis

* EMEA inciudes Giobai Teved Refall 2%



Multicultural Group — Overview

Four brands are managed as one business unit

CREMEEFNATURE.

Styling products at
affordable prices.
Focus on hydration
with key ingredients .
coconut and shea cils 20194 Net Sales: $8M

Broad portfolio across

styling, shampoo &
conditioner, color,
freatments & relaxers.
Focus on natural
ingredients

Roux

Salon quality
temporary hair color
and care solufions

2019A Met Sales: S&6M

2012A Net Sales: S50M

Temporary hair color
that provides a
simple, everyday
solution for blending
areys

2019A Met Sales: $1M

Zowmca: interral Monagamaand dahe.
Pt A Lt T oD “PADGT includies T of MFhuns, Lodhy Body, Rowx and FanciFul Diect
Canfribution ond Contribution Mangin one non-GAAR maatanes necanclad o e regmeoc five et

ey COnpm bkl GASF MSaSuRg i the QR0endioes aifached, Tee ako "NON-GAAP AMaNCTAl

MEASURES™ an poge 3.

Total Multicultural Group 2017A: 565M Net Sales and 34% Confribution margin

REVLON
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Creme of Nature Overview

#4 Multicultural Hair Brand in the US
S50M S18M

2019A Net Sales 2019A Direct Confribution

#1 in Edge Control
37%

201 9A Contricution Margin

1st Multicultural Brand with Argan Qil

Creme of Nature Franchises Creme of Nature Consumer Overview
i sy

=
mg Creme of Nature Argan Qil . i Trusted for more than 40
e ; years, Creme of Nature is a
[ ] ‘
!EEBE 1 % Ceriified Natural Ingredients
oL

global hair care brand for
women of color that delivers
proven soelufions infused with

natural and healthy
mm | 5 o ingredients for beautiful,
[, Creme of Nature Pure Honey healthy results
-—?2.. =
Pl -~

Sowsce: infemal Monagemend date. Fonkings from BT for the 57 weels ending [ -Dec-2000
MNode: Dineet Condrbution and Canfribotion Masgin amn non-GA4F measunss mconciad fo thaed

respecive mast disectly companable GAAF measwe it e oppendices cdfeched. See oiso "WNOW-
GAAP FIRARNCTAL MEASHIRES™ oo Do 3.

. REVLON



Multicultural Group - Financial Overview

{4 Millicns)

Net Sales

S

- 1719 CAGR: 1.9%

2017 A 2017A

Direct Contribution and Margin

mm

2017A

2018A

2019A

2019A Sales Mix

Caotegory

Hair Color

Hair Cane

Ihling
TR

Sourca: inteimal Monagamend dato.
Motz DiractCondab ithon A ConiTil=Utioe Mangin O on-GAAr measunes mconclod fo hair
respacive mast direcily cmmmﬂccwr\msw i e appandice:s otfoched. Soo ofso
THNON-GAAF FINANCTAL MEASURES™ o D
! Whodesake inciudies Shop Matuwally Curfy. s‘uryucm Sunply and othar boauly & barhar
Supply S0 32

Whelasale '

Channel

41%

Radal

REVLON



Owned Fragrance Porifolio - Overview

T T

Owned Portfolio accounts for approximately
$BDM $42M 20% of Revlen Fragrance Segment
2019A Net Sales 2019A Direct Contribution

Curve and Charlie contibute to Revlon being
the #1 U.5. Mas: Fragrance Flayer

53
0104 Con’rrib?:éi’on NG Curve is the U.5. M;n'sjl mass fragrance
ran

Product Franchizes Retail Parinerships

owned Fragrance Brands Serving as BrandCo Colloteral

s
e

Hotspot to create excitement around
newness and frend

Focade fo reduce theft without limiting
customer interaction

Lower price point body mists to
encourage enfrance info the
category

I _:. um
.

Souena: intaimal Monagaemsnd dato Kiekan.

Mode: Fimanciab escivde Jean Nohe Fregronce. LS. maket shane ronking dato frovn Mefsen. Diecl

Canfribufion and Contribution Mangin ofe non-GAAR maatunes racncikind o M segneec e oot REV tDN
divecily compomnble GASAFT measuse in the appendices alfached. See ako "NON-GASP

AFANCIAL MEASURES” on page 3. 33

Every day gift sets to drive up the
average purchase size




Owned Fragrance Porifolio = Financial Overview

($ Millions)

Direct Confribution and Margin

_ a&» «C«©@€&©&» «©>»

17~ 9CAG.I.? I'E“:’G,l —_—

2017A 2017A 20017A 2018A 2019A

2019A Sales Mix

Key Customers

Geography

Latam g -0 ' m W@W

2‘5 Bt
BMEA
19%

Walmart KOHLS

Horth
Ameica TARGET
T6%

Sousca: Intermal Monagaermand dale.

MNoda: Fimanciab escivde dean Note Fregronce. Diect Contibution and Condibodion Mangin ane

POHGAAP MeEUne Meconcied o el repec i most disectly compaimbie GAAF modasue in REV[DN
tha appendicas atiached, See abo “NON-GAAP ANANCTAL MEASUREE™ an poge 2, 34
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American Crew - Overview

S7IM

2019A Net Sales

S35M

2019A Direct Contribution

45%

20174 Contribution Margin

#1 Men's Grooming Brand:

#1 Men's Professional Brand Worldwide
#1 in Men'’s Styling & Hair Care in the US

Dynamic Presence in both Professional
and Retail Channels

Product Franchises

Shyling

Hair & Body

shave & Beard Acumen [Filot Lavnched in 2018)

oy
a 'i'l i‘if} i AI!H

Eaueca: infernal Monagemet dahy. Rowking data from Kiee 2018,

Moda: Dinect Condebution and Canfribadion Mangin o non-GAA° measunes meconcled fo thed
i v st oty Covnpansbie GAAF maaswe i fa aooenolices otioeched. See ol "HOM-
GAAP FFANCTAL BMEASURES" o g 3

REVLON



American Crew - Overview (Continued)

The Leading Premium Grooming Brand for
Professionals and Image-Conscious Men,
Globally

To support and elevate professional karleers & stylists,
delivering excellence to them and their customesrs

To credgte superior groceming producis that enhance
the skills of the Pro. while delivering perfect resulis for
the consumer

Irspiration. Innavation. Education.

Professional Channel

Weeney
odd's
Ty

RUGER.

Retail Channel

YCVS Walmart
amazon
)

Ui

blapmingdales

Disfributed across Professional, Prestige & Refail
Channeils, Maintaining a Balance across Customer
Bases and Diskibulion Channels

REVION



American Crew - Financial Overview

{$ Millicns)

Direct Contribution and Margin

S -

o9 CAGR IR

’? 35
?? .;’IB . ] ] .

2017A 2018A 2017A 2017A 2018A 2019A

2017A Sales Mix

Key Subcategories Geography
Shaee, ROW
Beard L
Crher

3%
Haor &
By Herth
e Bves’ o
s g

Shiing
&R

SOUECE I | MO SOt
Mode: Direct Condrbution and Confribudion Mangin o non-GAAF measures meconclod fo thas

MEDC i ST R My COMDONTiie GAAF IMaISUAe i el QEDanoliods HEshind. Sog ofsn
THONGAAF FINANCIA! MEASIRES" on page 3
! EMEA inciudes Giobal Trovel Refall



A Unique Opportunity
Key Credit Highlights

Leader in Beauty

» |conic brands with loyal, diverse
customers

Diversified Across Categories

» Skincare, Cosmetics, Haircare,
MNoilcare and Fragrance

Strength in E-Commerce
= Hizabeth Arden wins in DTC

Global Footprint

»  Global manufacturing and distribution
network

Strong Cash Flow Generation

» Sustainakle margin profile with
significant upside

Best-in-Class Management

33
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Appendix




Reconciliation of Non-GAAP Measures

($ Millions)

HTA 207184 HITA
Adjusted Net sales:
Bizabeth Arden §433.3 £470.0 35200
Owned Fragrance Portfolio ?5.0 B3.B TR.E
Mitchum 84.8 B6.4 7R.5
American Crew 773 Fr PO
Almay g2.2 1.0 TAF
Multicultural Group &2.5 18-} Gd.F
CHD 94.3 B4.7 61.5
Total Adjusted Net sales 49198 4974 L 49595
oxford ERF disrupfion-related charges:
Bizabeth Arden - -
Owned Fraogrance Portfolio - -
Mitchum 0.7] -
American Crew - -
Almay 0e] -
Multicultunal Group - -
CHD N =
Total Oxford ERF disrvplion-related charges 0.0 (51.7) 50.0
As Reported Net sales:
Eizabeth Arden $433.8 §470.1 35200
Owned Fragrance Portfolio 5.0 83.8 TR.E
Mitchum 84.8 B5.4 RS
Amercan Crew 77.3 FT.4 7R.0
Almay g2.2 PO.1 T4
Multicuttural Group &§2.5 S2.8 4.7
CHD 84.3 B4.9 61.5
Total As Reported Net Sales 57178 57749 $759.5

Moda: Financiak asciuoks Aean Nohe Fogronoa.

REVLON



Reconciliation of Non-GAAP Measures (Continued)

% Millicns)
) MITA MEA 201TA
Direct ConhbibuSon:
Eizalbeth Arden a0 $125.4 a4z
Cramad Fragrance Portfolio 450 429 420
Mitchum 245 25 205
Amencan Crew T E 263 452
Almay 3 145 120
Multicuttureal Group 20.5 204 234
CHD 255 287 233
Total Direct Confibution S240.5 S204.8 3290
Less: Indirect SGAA
Eizalbeth Arden 31123 fary $122.4)
Cramed Fragrance Portfiolio [15.3] [12.8] 1.3
Mitchum {22.0] {24.0] 21.2
Armencan T |28.9] {20.0 |20.4]
Almay 7.2 e [15.5
Multicuttural Group [14.%] [148.%] [14.1]
CHD (23.3) [Za.1] [(1Z2.7]
Total Indirect SGLA (5233.8) (5253.8) (5230.1)
Less: Non-operafing ems
Efzakbeth Arden $23.0) ($20.5) %112}
Cramed Frogrance Portfolio [£4) [2.8) [3.5
it hum j2.0) (10:2) 7
Arnsrican Crew |2.8) [n.n [1.7]
Almay 20 {12.5] [1.&]
Mulicuttural Group 2.2 [1.4) [1.4]
CHD 2.0 [1.%] [1.3]
Tolal Non-operating hems [541.5) {540 5) (522.5)
Operafing income [loss):
Efzalbsth Arden 4292 $22.4) {302
Crmed Frogrance Portfolio 253 263 72
Mitchum 125 [7-8) [2.2]
Amencan Crew £ [5.4] 40
Alorrs 17.8] [16.0] [5.4]
Muticutheral Group 34 21 &1
cHD 02 3.4 g3
Tolal Cperaling Income (koss) [53.4) {329.3) 85

MNode: Financiak esciucke lean Nohs Frogronod. I lEV |D N



Adjusted EBITDA Reconciliation

1% Millions)
FYE December 31, 2017A 2018A 2019A
Net Income (Loss) (5183) (5294) (5158)
Income (Loss) from Discontinued Operations, Net of Taxes (2] - (&)
Pravision for Income Taxes 22 2 -
Foreign Cumency (Gains) Losses {1%9] 14 2]
Excessive Coupon Redemption in Dipute - - 13
mMiscalloneous in 1 14
Inferest Expense 150 177 197
Depreciation and Amortization 145 190 178
Reported EBITDA 5132 592 5234
Extemal Nan-Recuring Iterms
Restructuring ond Related Charges 33 23 33
Acauisition and Integration Costs 43 14 4
Outord 5AF Disruption-Related Changes - 53 -
Loss on Disposal of Minority Investment - 20 27)
Bizabeth Arden Inventory Purchase Accounting Adjustrment, Cost of Sales 15 - -
Defered Compensation 2 - -
Elizobeth Arden 2016 Business Transfarmation Pragram 1 - -
Impairment Charge I 18 -
Financial Contral Remediation Actions and Reloted Charges - - 13
Mon-Cash Stock Compenzation Expense 7 18 g
Revion Adjusted EBITDA 5257 5238 S244

REVION
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